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changing the landscape giving creative people the means to innovate

Western Cape craft and design exudes cosmopolitan diversity, quirky splendours and local flavour. The region’s craft producers 
confidently create and interpret the world they inhabit. Yet a decade ago the canvas depicted a bleaker scene.

When the Cape Craft & Design Institite (CCDI) started in 2001, off the base of research into the Assets of the Western 
Cape Craft Sector (Western Cape Department of Economic Affairs, Agriculture and Tourism 2000), some of the key 
weaknesses identified in the sector in the Western Cape were limited production capacity, lack of product innovation and 
poor product quality.

How to change this was the Institute’s major challenge. The interventionist model, popular at the time, of using out-
sourced design expertise did not seem to be sustainable. It was also based on a problematic subtext: craft producers can’t 
create; they can only produce. In the context of an unequal society, the CCDI did not buy into the efficacy of the model of a 
skilled originator (designer) coming to impart knowledge to an unskilled and passive recipient (craft producer).

As a facilitating organisation, most of the Institute’s work is about reshaping the dynamics of a system; and building 
people’s capacity and confidence to mediate their way, successfully, through the system. So the CCDI saw the problem of 
copying and lack of origination as a function of limited exposure to new ideas, isolation from the market place, and a lack  
of process techniques to stimulate fresh thinking. It’s not just about education, or lack thereof, but about access and  
exposure to resources, networks, contacts, opportunities and ideas.

Over the Institute’s first decade, it developed processes aimed at growing craft producers’ ways of seeing and at giving 
them the skills to stimulate their creativity and become their own product developers and innovators.

The CCDI’s first attempts at building this methodology were project based – an inspiration workshop for producers to 
facilitate their creative process for product submissions to the Institute’s Freedom [Ten Years] exhibition; another to 
facilitate producers’ engagement with the Picasso in Africa exhibition. A major turning point was getting the nod from 
funders invested in jobs and economic outcomes (specifically the provincial department of Economic Development and 
Tourism, and the Kellogg Foundation), for annual programmes and activities that included the development of the visual 
awareness and creative skills of craft producers. This, over time, gave rise to the integration of creativity workshops as well 
as visual awareness stimulation sessions as part of the CCDI’s annual training programme.

This book provides practical examples of the ways in which the CCDI has honed this methodology over the years – and 
our hope is that it will help spread the practice of creativity in the sector by inspiring creative facilitators around South Africa.
Erica Elk (CCDI Executive Director)
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Why does creativity matter? It is an essential part of what makes us human. As such it has driven progress and 
helped us to adapt to changes in our environment over the past 200,000 years. No doubt it will continue to do 
so into the future.

From an entrepreneurial point of view, creativity is central to the ongoing success of any business as it  
enables an organisation to adapt, refresh, invent, problem solve and change with the times.

Each of us has a creative inner life that can be realised by opening our eyes to the world around and within 
us. Workshop processes that connect us with our creativity can help to achieve this. The exercises in this book 
are designed to develop anyone’s creative thinking and problem-solving abilities – no matter the person’s level 
of skill or education. People hold the key to their own development; facilitators and workshops merely help people 

dirtying your  
hands   a practical guide for the facilitator who wants to bring out 

the creativity in everyone, but especially those who make things by hand
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to express the creativity that is already inside them and to 
build confidence in their abilities.

Craft producers in particular will benefit from the workshops 
in this book, whatever their medium. As intrinsically creative 
people, they do not need to be taught how to be creative. 
But they can benefit from time and space out of the daily 
routine so that they can play and explore with materials and 
ideas in a safe, friendly environment. By “dirtying the hands”, 
workshops can bring out ethereal ideas from inside a person 
and transform them into a tangible object.

A theme of the learning in this book is that growth requires 
us to take risks, make mistakes and work through problems 
step by step. This frees up people to adapt their product or 
their business.

Another liberating aspect of the activities described 
here is that they are not outcomes based in the sense 
that participants are required to make impressive objects 
or realistic drawings. Instead, people are encouraged to 
still their inner critical voice and give free rein to their 
imagination. Facilitation is aimed at promoting right-brain 
thinking: according to the theory of brain dominance, the 
right brain is adept at expressive and creative tasks whereas 
the left brain is more logical. Right-brain thinking entails 

making random connections between ideas to produce 
unexpected outcomes. This frees a person from concerns 
about the appropriateness of an idea for a product, how 
much it will cost to make and who will buy it. It gives one the 
freedom to imagine “what if …?” Exploratory thinking is an 
essential part of the life of a creative person yet is often lost 
in the humdrum of everyday life: it takes space and discipline 
to allow it to emerge. Right-brain thinking is commonly 
experienced as a mode in which time stands still, the mind is 
absorbed in the task at hand and the inner critic goes quiet.

The activities in the book take place in a fun group setting 
where the benefits of collective learning can be reaped.  
Participants see that there are many ways to resolve a problem 
and can draw on the expertise of their peers though exposure 
to each other’s knowledge, ways of thinking and aesthetic  
appreciation.

Creativity workshops give people the space to verbalise 
their ideas, clarify their thinking, promote creative choices 
and raise awareness about how those choices are made. This 
enables people to realise their full capacity and potential. 
Crazy ideas can be pursued and things made for the sheer 
joy of exploration. Play is the plough that turns up unexpected 
solutions and connections from the fertile fields of our minds.
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This book is designed for use by a facilitator with some experience in creative processes. A background in visual 
communication and art will give the facilitator the perspective needed to encourage participants in their creative 
development and choices. 

The heart of this book consists of the five workshop plans in Section 2. Each plan contains consecutive 
instructions for running the workshop. Each workshop plan has been designed to work as a coherent experience 
with sequential exercises building on each other so that participants are taken ever deeper into the creative  
adventure. The workshop plans have been developed over years by staff of the Creativity Programme of the CCDI. 
Workshops continue to evolve as new ideas and needs arise, and as the sector develops and professionalises.

There is flexibility in how the facilitator chooses to use this book. Each workshop plan can be used as a 
separate stand-alone entity. In addition, some of the workshop plans give options depending on whether the 
facilitator is working in an environment that is resourced or not, urban or rural. Facilitators are encouraged to 
draw on the local environment and culture to add richness and diversity to the recommendations given here.  
A separate section entitled “Do you copy?” gives instructions for optional activities such as icebreakers.

At the start of many of the activities, the facilitator is given instructions on how to prepare. This may entail 
photocopying hand-outs or preparing creative tools for each participant (templates are provided in Section 3: 
Secret Weapons, page 45).

Participants do not make craft products or learn new technical skills during these workshops. However, case 
studies are provided in this book to illustrate how participants have taken the ideas ignited during a workshop 
and have used these in their product-development process.

The workshops are designed for a maximum of 10 to 12 people. This number allows the facilitator to give 
participants individual attention when required yet is large enough to be split up into smaller groups. All times 
given for activities are approximate. The workshop plans take about seven hours to run (9am to 4pm). Include a 
tea break after the first 90 minutes and a 30-minute lunch break at noon.

how to use this book   making the most of workshop plans
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A facilitator must know how to draw out people’s potential creativity. While facilitators do work from basic 
exercises that they repeat, each workshop will be different from previous ones because the participants are not 
the same. The magic and chemistry of what will happen each time is unpredictable.

Facilitators must also be sensitive to all manner of diversity, from different personalities to learning styles, 
gender, age, culture and so on (see Resources, page 51). People from all walks of life use their hands to 
express their creativity and make their money. Taking cognisance of this common ground can help to deal with 
difference. In this sense, everyone is skilled and the facilitator is more likely to have to deal with an individual’s 
negative perception of their abilities. Your role then is to help people connect with and appreciate the depth and 
uniqueness of their skills. 

The facilitator must also be able to contain situations that might become emotional as people explore their 
identities. For many participants, the social aspect of a workshop is just as significant as any classroom learning. 
Some may start out timidly and struggle to express their opinions but end up learning to speak out and know 
themselves better. 

The experience of attending a workshop can shift a craft producer onto another level, personally and artistically – 
although people vary in their level of commitment and initiative and therefore also their ability to spark in this 
way. For some people the benefits of the workshop are immediate and they are able to translate inspiration into 
a new product. Other people may need more time for ideas to percolate and new visions to emerge.

In a multilingual context, language is less of a barrier in putting across creative processes than may be 

facilitator fix   notes on effective and responsive facilitating
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the case in other situations as people can more easily pick 
up visually what is required. Keep instructions clear and let 
people know that they are welcome to ask for clarification. If 
someone looks confused, offer assistance and allow the rest 
of the group to move on while you bring the person up  
to speed. 

The pace of a workshop is critical to its success. 
Participants will disengage if the facilitator goes too fast or too 
slowly. In addition, some groups work quickly while others may 
struggle to get through the full programme. As a result you will 
need to be flexible about time. After you have explained an 
activity, tell people how long they have to complete it so that 
they can pace themselves. Keep a watchful eye on the clock 
as the activity progresses. However, if the slower people need 
more time to finish then you should allow them to do so. You 
may have to sacrifice some of the programme, however. 

It is also useful to have some additional short activities on 
hand to extend those people who work fast. In sum, it is impor-
tant for all participants to complete a task so that nobody feels 
that they were unable to do what was asked. Doing one activity 
thoroughly is sometimes better than rushing participants. 

In group processes the facilitator’s role is critical as it 

ensures that all voices are heard: people who find it hard to 
speak up are given the space to do so while those who talk too 
much are encouraged to tone down. 

A facilitator is able to make a space feel safe enough 
for people to express their ideas without fear of ridicule or 
rejection. The layer of control that a facilitator brings helps 
participants to reach their goal yet the facilitator does not 
control the conversation and is not attached to a specific 
outcome. He or she can ensure that conversations unfold 
organically yet do not go off track.

Simple practices can provide the infrastructure for an  
emotionally safe environment: start on time; ensure that the 
space is orderly at the outset; put a plan on the wall or board. 
The facilitator’s personal conduct and self-confidence are 
paramount if creativity and sharing between participants is  
to flourish. 

Closing a workshop is also an important part of the day’s 
activities: even if people are tired they should take a few 
minutes to review their goals, reflect on the day’s activities and 
tidy up the space (see “Wrap up and tidy up”, page 15).

A list of internet sites and publications on the topic of  
facilitating is provided in the list of Resources on page 51.
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Creative environment
To conduct a workshop you will need a comfortable space to work in. If possible, the room should be well lit and 
ventilated, and have an outside space. Alternatively, make do with what you can find. Participants need to be 
able to sit comfortably for lengthy periods at a table with enough space for each person to make a mess. There 
are many community venues that can be used: church and community halls, libraries, conference centres,  
museums or even people’s homes. 

The following are essential:
• Tables and chairs
• Flipchart/whiteboard/paper stuck on the wall to write up notes
• Large pinboard/open wall space to put up work for review 
• Toilets 
• Kitchen for lunch and tea breaks

Use what you have
Work on the premise that you can make something out of nothing. In line with this approach, you will not need 
specialist art materials. Not only are these prohibitively expensive, but they can intimidate people who have 
never worked with them. On the other hand, participants may not have seen a cable tie, but once its useful-
ness has been demonstrated they will wonder how they managed without it. Using unusual materials, ones not 
traditionally associated with art and craft, gives people the freedom to experiment, play and try out new things – 
an essential part of any creative process. Creativity will flourish as participants transform these basic materials 
into objects. The most essential tool we all have is our brain. Try to use items that people can find easily in their 

magic from the 
mundane    basic tools and materials to run creativity workshops

THE USUAL SUSPECTS: The items pictured 

here can be easily obtained at a supermarket, 

stationery, hardware store or from the natural 

environment. It is not necessary to spend a  

fortune on materials. Rather encourage people 

to see new possibilities in everyday items such 

as rubber bands and toothpicks. The same 

basic materials are used in all the workshops in 

this book. Pictured clockwise are dried leaves, 

plastic knife, fork, assorted elastic bands, pine 

cone, assorted sponges, assorted tapes, lids, 

string, brown raffia, ice cream sticks, ear bud, 

tooth picks, pegs, skewers, garden wire, cable 

ties (various sizes and colours), dowel sticks, 

flexible straw, buttons, thumb tacks, paper 

fasteners, pins, nails, hair clips and pop rivet.
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own environments. This helps to convey an essential message 
about our innate ability to innovate using what we have around 
us. Pegs, skewers, paper clips, elastic bands, grasses, leaves, 
bark and sticks can be easily obtained and can be used to 
ignite creative thought patterns.

The right tools for the job
A few essential hand tools are an asset and can facilitate the 
making of exciting creations. Introduce participants to basic 
tools such as hammers, hacksaws, scratch awls, metal rulers, 
set squares, leather punches, pop riveters, staple guns and 
glue guns. These tools can change the way people work and 
make their lives easier.

Shopping trolley
Each workshop plan in this book lists the materials needed 
for each activity. Have all materials readily available before 
the workshop starts. Lay out the basics (pencil, newsprint, 
pair of scissors and materials for the first activity) at each 
participant’s work space before the start. Keep all the “Usual 
Suspects” (see photograph, page 9) in stock and fill up when 
supplies run low. This is easier and more cost effective than 
shopping for each workshop separately.

For participant kits, basic sets of back-to-school materials 
can be purchased at the beginning of the year very reasonably. 
These include felt-tipped markers and coloured pencils: while 
not essential, they make idea exploration more fun than using 
just a grey pencil. 

Do not supply erasers unless these are going to be used to 
make interesting marks, for example, to lift charcoal or chalk 
off a page. Don’t tempt participants to rub out “mistakes” 
by supplying an eraser in other instances: mistakes are an 
important part of the creative process and the facilitator 
should help people to let go of the idea that they need to 
produce perfect work during these workshops. 

Sketchbooks are invaluable as a tool to allow people to 
explore their thinking during and after a workshop. If finances 
prevent you from buying sketchbooks, they can be made from 
paper bound together. Sketchbooks or visual diaries provide 
a private space for ideas to be captured for the purpose of 
promoting more ideas, recording ideas as they emerge, for 
making notes and for collecting inspiring visual material. These 
books can be looked at years later and may still provide a 
person with a trigger for a new idea when stuck. They  
also provide a record of a participant’s personal journey as a 
creative person.
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The activities described here reappear in several of the workshop plans in this book. 
These activities consist of commonly used exercises such as warm-ups, wish lists and 
brainstorms. In the case of these repeated activities, facilitators are referred from the 
individual workshop plans to the instructions here on how to run these exercises. 

Warm-up activities
Breaking the ice (15 to 30 minutes) 
Process: Where this heading appears in a workshop plan, it indicates a slot for a warm-up 
activity. However, warm-ups are optional as it is not always appropriate to start a workshop with 
one. Use your discretion to decide: you may prefer to begin with a round of introductions (see 
“Getting to know each other”, page 13). A warm-up activity is useful if you expect people to  
arrive late for a workshop: those present can be engaged in a light-hearted group exercise while 
latecomers do not miss out on critical content. Here are five options for warm-up activities. 
They are not too demanding and are approached with humour as this breaks the ice and helps 
participants to get to know each other. 

Option a: Free-form figure of eight (15 minutes) 
Materials: thick wax crayons (two colours for each table) * A2 newsprint * masking tape
Process: Working in pairs, participants tape the sheet of newsprint to their desk and each take a 
crayon. Facing each other from opposite sides of the desk, each person draws a figure of eight. The 
two forms must interlock (PHOTO A). Participants continue making figure eights by roughly retracing 
the same lines but without bumping into each other, a feat that requires mutual co-operation.

Option b: Exquisite corpse group drawing (30 minutes) 
Materials: A3 paper * pencils
Process: In this light-hearted drawing activity, participants work in groups of three. Each person 
gets a page. Ask them to fold the page horizontally into three. In the first section, each participant 
draws a head of a person or creature, real or imagined. Participants must not look at each other’s 

BREAKING THE ICE:

A. Free-form figure of eight.

B. Exquisite corpse.

C. Shaping the imagination.

D. Yourself as a car.

E. Yourself as an animal.

F. Dada poetry.

A

do you copy?     instructions for repeated or generic 

     activities in workshop plans 
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drawings. They should mark where the neck ends and pass it on 
to the  person on their right. This person must fill in the body, 
mark positions for the feet and pass the sheet to the right. Every-
one now draws in the feet. The group opens the sheets of paper 
to expose the hilarious, and often surreal, results (PHOTO B).

Option c: Shaping the imagination (15 minutes) 
Materials/equipment: flipchart/whiteboard/A2 paper and 
adhesive putty (for example Prestick) * coloured markers
Process: Draw a shape on the flipchart, whiteboard or paper. Get 
participants to add to the shape, one person at a time, until the 
whole group has had two turns. This activity produces funny, unex-
pected visual solutions (PHOTO C) and gets the group spirit going.

Option d: Yourself as a car or animal (20 minutes) 
Materials: A4 paper * pencils
Process: Ask participants the following: if you were a car which 
one would you be? Draw it (PHOTO D). Emphasise that the quality 
of the drawing is irrelevant; it is the idea behind it that counts. 
If you were an animal which one would it be? Draw it (PHOTO 
E). After the drawings are completed, ask each person to say 
what car and animal they chose and why. This gives insight into 
people’s personalities and is an effective ice-breaker.

Option e: Dada poetry (30 minutes) 
Materials: magazines * scissors * paper glue * A4 paper * pencils
Process: Ask participants to cut out a paragraph from a magazine. 
Next they must cut out the words, one by one. They must jumble 
up the words, reassemble them randomly and stick them on a 

piece of paper. Ask participants to rewrite their poem so that it is 
more coherent (PHOTO F). At the end of the activity, people take 
turns to read out their Dada poem to the group.

Option f: Draw to the music (3 minutes or length of a song) 
Facilitator preparation: Source a piece of inspiring music (see 
Resources on page 52 for some ideas).
Materials/equipment: 914mm x 50m roll of bond paper or 
pattern maker’s brown cardboard * map pins/thumb tacks/
adhesive putty * thick, coloured wax crayons * CD/MP3 player
Process: Attach a long sheet of paper or brown card to the 
wall using pins, tacks or adhesive putty. Ask participants to 
choose two crayons of different colours, one for each hand. Get  
everyone to stand and find a spot along the paper. Ask them 
to close their eyes and listen to the music. Using both hands, 
they must draw what they hear with their eyes shut (PHOTO G). 
Encourage them to move their bodies and produce sweeping 
gestural marks. This exercise activates right-brain function and 
relaxes the mind.

Other generic activities
Getting to know each other (30 to 40 minutes)
Process: If you skip the warm-up, this will be the first activity 
of the workshop. It entails the introduction of the facilitator to 
the group and of participants to each other. This simple round 
of introductions establishes rapport and eases people into 
the space. When you introduce yourself, speak clearly and 
confidently. Make sure your voice is loud enough for everyone 
to hear you. Look around at the people you are talking to 
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Tips for facilitating a successful 
brainstorm
• Tackle a single, clear question.
• Keep the atmosphere fun and freewheeling.
• Ban premature criticism of any idea.
• Get the group to generate as many ideas  

as possible.
• Encourage ideas that may seem bizarre and 

foolish: cite the example of the lateral- 
thinking person who came up with the idea 
of combining a plastic bag and a zip to  
create the zip lock bag.

• Try to avoid changing people’s words by  
paraphrasing unless you do not understand 
what the person said and require clarity. 
People need to be able to see their thinking 
on the board, not yours. 

and make eye contact with a few people as you speak. Don’t stare at the floor, avoiding eye  
contact. Greet everyone and state your name (and surname if you feel formality is important). 
Share basic information about yourself. This will help people to feel comfortable in your presence 
and will establish trust. The sort of information you share will depend on the audience. Close your  
introduction and invite participants to introduce themselves. Be specific as to how you would 
like this to happen as this prevents people from drifting off the subject: you could ask them 
simply to give their name and say where they are from and what they make. If you ask people 
why they are in the workshop it is useful to limit them to one reason.

Angels and devils brainstorm (1 hour)
Facilitator preparation: Make Secret Weapon No. 1: ideas angels badges (see page 46) for 
participants by sticking them on cardboard and cutting each one out.
Materials: A4 paper * pencils * badges * flipchart/whiteboard/A2 paper * coloured markers
Process: We are all at times subjected to a voice in our head telling us why we can’t do some-
thing – the “ideas devil”. These devilish thoughts stop creativity in its tracks. In this activity, 
people work collectively to come up with ways of overcoming these negative thoughts through a 
collective brainstorm. Think of the session as creative tennis where ideas get playfully bounced 
back and forth between participants. Ideas get spontaneously picked up and used as raw  
materials to fuel the next idea. All ideas are encouraged and accepted; the absence of censor-
ship allows people to take risks and offer off-beat suggestions: sometimes the oddest sounding 
contributions can become the basis of an excellent idea. The facilitator must put a stop to any 
critical comments and tell participants to resist the urge to be judgemental. Encourage people to 
trust their instincts and follow the natural chain of association that happens in a brainstorming 
session. Be careful not to let side conversations develop or to get stuck on an idea that could 
derail the creative flow. 

Start the activity by asking participants to each take an “ideas angel” badge out of a hat or 
box without peeking and to pin it on. The positive message on the badge (for example, “You are 
good at what you do”) will make people feel upbeat and serve as an ice-breaker. 

The first part of the brainstorm entails generating ideas. Get participants to work alone for a 
few minutes and write down five “idea devils” that affect them. While they are working, write down 
the phrase “idea devils” on the flipchart, whiteboard or A2 paper. Next ask for volunteers to share 
their “idea devils” with the whole group. For example, a person might identify “will it sell” as a block 
(PHOTO H). Create an item for each idea put forward. Write down the ideas in the words used by the 
speakers. The device encourages people to come up with related ideas and to be flexible in their 
thinking. It helps them to think visually, even without colour and images, because their thoughts 
are plainly visible on the page. Mind mapping is conducive to creativity: the freedom to add a new 
thought anywhere on the page and to draw connections opens the mind and unblocks thinking.

H I

G. Draw to the music.

H. Examples of “idea devils” identified in a 

group brainstorm.

I. Solutions reached by the group to the  

“idea devil” - “Will it sell?”

J. Group solutions to the “idea devil” -  

“It’s not  good, clever, unique enough”. 

K. “Today’s wish list” allows participants  

to set their own goals for the session.

L. For John Bauer, self reflection is part of 

wrapping up the workshop.
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The second part of the brainstorm entails evaluation and a 
collective search for solutions. Ask the group to evaluate the list 
and to jointly choose three “idea devils” that commonly trouble 
them and that they would like to tackle. Write down the first 
devil on a new sheet of A2 paper, flipchart or area of the board. 
Ask participants to put forward as many solutions as they can 
think of. For example, “realising what you have is unique” could 
help solve the question, “will it sell?”(PHOTO I). 

Encourage full participation by asking those who are reticent if 
there is anything they would like to add. Record all solutions on the 
paper as the conversation progresses. Do not discredit any idea by 
not writing it down. If people get stuck, ask “what if” questions to 
get them thinking of new possibilities. If someone says “that will 
never work” you could ask: “What could make it work? Or imagine 
if it did work, how would it look or feel?” Encourage people to build 
on the ideas by asking questions such as, “What part of this idea 
can we use?” There is usually an aspect of an idea that can be 
developed or that will lead on to new ideas. 

Keep going for as long as possible; the best ideas often 
emerge later in a session. If the group suddenly goes quiet, it 
probably means that people are thinking, not that they have run 
out of solutions, and it is important to allow them to carry on.

Repeat the process above for the other two “idea devils”  
chosen by participants (PHOTO J). 

Today’s wish list (10 minutes)
Facilitator preparation: Make A4 photocopies of Secret Weapon 
No. 2: speech bubble on page 46 to hand out to participants.
Materials: photocopies of speech bubble * pencils 
Process: This activity gets people to focus on what they would 
like to achieve during the workshop. Goal setting is a helpful 
tool in business as it can be used to realise objectives and solve 
problems. In a workshop context, it sets the tone for a produc-
tive day and helps to prevent disappointment resulting from  
unmet expectations. If you find out what people are expecting 
up front, you can emphasise that part of your content; or if their 
expectations are misaligned with the content of the workshop, 

you can explain this and let people decide whether or not they 
will find the workshop useful. 

Start the activity by getting people to write down what they 
would like to achieve during the workshop. A fun way of doing 
this is to give each participant a photocopy of a speech bubble 
to write in (PHOTO K). Next ask participants if they would like to 
share one of their aims with the group. Do not write anything 
down; just let the conversation flow and try to ensure that 
everyone contributes. Participants should keep these speech 
bubbles as they can be used at the end of the workshop (see 
“Wrap up and tidy up”, (below) to evaluate the experience. 

Wrap up and tidy up (20 minutes)
Closing a workshop is an important part of the process. Participants 
may be tired and want to go home, but the facilitator needs to 
ensure that the experience ends with a sense of resolution. 

Ask participants to relook the goals they set at the start of the 
workshop (see “Today’s wish list” on this page) and assess the 
extent to which these have been achieved (PHOTO L). Ask people 
to think about what proved tough for them and why. This process 
internalises the lessons learned and helps people assimilate some 
of the workshop activities. Participants should also make a note of 
things that they want to remember in the future. 

Creative people often do not like writing or may be too tired 
for a written activity, however: they may prefer to make some-
thing to reflect on a workshop such as a collage from their waste 
materials. An optional extra is for the facilitator to ask everyone 
to share one item from their reflection with the group. Ensure 
that everyone gets a chance to speak without interruption.

End the workshop by thanking people for their participation. 
Ask them to tidy up the space before they leave. This helps 
people to leave the room with a sense of subliminal calm and 
of order having being restored. In several workshop plans in 
this book, items made in the workshop are used again later so 
it is important that they can be easily found. During the tidy 
up session, recycle as many materials as possible: they are a 
precious resource and should not be wasted.

J K L



This plan gets participants to observe their surroundings closely so that their geographic 
and cultural environment can spark the inspiration for craft products with heart. The day 
consists of a facilitated walking tour, a museum visit and a workshop where participants 
grapple with creative challenges such as making a three-dimensional object.           

Activity 1: Breaking the ice (15 to 30 minutes) Optional. See page 12.

Activity 2: Getting to know each other (30 to 40 minutes) See page 13.

Activity 3: Today’s wish list (10 minutes) See page 15.

Activity 4: Creative walk (40 minutes) 
Facilitator preparation: Choose a significant place to walk to such as a museum (PHOTO A). 
(If there is no museum in your area, use the alternative activity on page 17). Make notes on 
interesting things you can point out on the route departing from the workshop venue (buildings, 
historical sites, iconic plants, geological features). Select places where the group can stop and 
make quick sketches. Ideally, participants should be able to sit comfortably while they draw 
as some people tire quickly. Brush up on your general knowledge of the area so you can tell 
stories that give people insights into the area and help them to see it from a new perspective.
Materials/equipment: sketchbooks * clipboards to support sketchbooks * B pencils * soft 
paper such as tissue paper or architect’s detail paper * 2B graphite sticks * cellphones
Process: Before you set off, encourage participants not to talk to one another during the walk 
but rather to observe the environment intensely. Tell them that en route they will need to collect 
five items off the street to use later in the workshop. They must also take five cellphone photo-
graphs along the way of details that they observe and enjoy. Once on the walk, show them how 
to make a rubbing using detail paper and graphite then give them time to do their own (PHOTO B). 
Stop en route for them to make one-minute sketches (PHOTO C). Emphasise that these are not 
intended to be great artworks but are a way to loosen the hand and focus the eye. 

Things to tell participants
• Wear comfortable shoes
• Bring hats and sunblock or rain gear
• Carry water
• Bring cameras or cellphones if you have them
• Have an open mind

This workshop will help participants to
• See their environment in a new light
• Engage with art in a fun, unthreatening way
• Understand the value of drawing
• Tackle three-dimensional construction in  

unfamiliar materials and grapple with  
creative problem solving

• Transform inspiration into action
• Gain confidence in their ideas and creative 

abilities by completing challenging tasks
• Have the confidence to express their ideas
• Overcome personal boundaries 

Materials shopping list 
sketchbooks, clipboards, B pencils, soft paper 
such as tissue paper or architect’s detail 
paper, 2B graphite sticks, A2 paper, A3 paper, 
cardboard, masking tape, wire, green garden-
ing wire/twist ties, black ink, utility knife, 
metal ruler, the “Usual Suspects” (page 9)

PlaN 1

One-day creative walk and workshop

INSPIRING JOURNEY: 

A. Andile Dyalvane poses as a live  

exhibit outside the Iziko South African  

National Gallery.

B. Rubbings of textures that catch  

the eye. 

C. Participants stop to look at details  

of a historic building and to do one-

minute sketches. 

D. Drawing details at a ceramic  

exhibition at the Castle of Good Hope.

E. Memorials commemorate Cape  

Town’s slave history.

F. Detailed granite decoration on the 

Mutual Building in Cape Town.

G. Cellphone picture captures details.

A B C
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Activity 5: Guided walkabout of exhibition (30 minutes) 
Facilitator preparation: Book a guided tour of an exhibition. 
(If you are not visiting a museum, use the alternative instruc-
tions on this page.) Explain to the guide that the aim of the tour 
is for people to connect with the objects on display by learning 
more about them and hearing entertaining stories. If a tour is 
not available, research the collection yourself so that you can 
enrich people’s understanding of the objects on show and in 
this way stimulate their creativity. 
Process: At your destination, the exhibition guide will take over 
and conduct a tour. Encourage participants to ask the guide 
questions: if there are people on the tour who are unaccustomed 
to visiting museums, they are likely to feel intimidated by the 
environment and will need the facilitator to help them feel at ease. 
After the tour, ask participants for their interpretation of the work 
on display. People without formal art training often have engaging 
and original insights into art. This part of the visit must be done 
without the guide present so that people feel free to speak openly.

Activity 6: Enjoy the view (20 minutes) 
Facilitator preparation: Prepare Secret Weapon No. 3: viewfinder by 
cutting out the templates on page 48 and pasting onto cardboard.
Materials: viewfinders * sketchbooks * clipboards to support 
sketchbooks * B pencils
Process: Still at the museum, ask participants to select an art-
work or object that attracts them (PHOTO D). Using a viewfinder, 
they must frame a detail and then make a quick sketch of what 

they see through the viewfinder. Repeat a few times by framing 
and drawing different parts of the piece. (It helps to close one 
eye when looking through the viewfinder.) This activity introduces 
participants to the power of cropping to enable design choices. 

Activity 7: Creative walk back (20 minutes)
Process: Use the walk back to the workshop venue as an oppor-
tunity to talk about what people see. Ask participants to point 
out things that they like and engage positively with them about 
their observations. Putting ideas into words helps to clarify 
one’s thoughts and is an important skill for craft producers who 
need to be able to talk about their work.

Alternative to Activities 4, 5, 6 and 7 (1 hour)
If there is no museum or special collection in your area, plan 
a walk during which you share insights from history (PHOTO E),  
science and nature. This enables people to observe and engage 
with their environment in an inspirational way. Allow for stops 
so that people can make rubbings or draw using viewfinders to 
isolate details (PHOTO F). You can hone in on anything from a 
building with intriguing architectural details to a natural feature 
such as a tree or hill that has meaning for a rural community. Ask 
people to take cellphone photographs of details (PHOTO G) and 
collect a few found objects. The museum visit is not essential 
although it does add an extra dimension to the process of visual 
inspiration by exposing people to a rich environment where they 
can learn different ways of seeing.

D E G

F
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Activity 8: Broken-up drawing (1 hour) 
Facilitator preparation: Find a photograph of an artwork or 
cultural object that possibly relates to the tour (PHOTO H). 
Enlarge it on a photocopier to at least A3 size. (A2 is better but 
requires further enlarging and tiling.) Use a utility knife and 
metal ruler to cut it into 10 pieces if you have 10 participants. 
Number the backs sequentially so that you can reassemble the 
puzzle later. Cut out pieces of white paper the same size as 
each photocopied rectangle.
Materials: photocopied rectangles * blank rectangles * B pencils
Process: Back at the workshop venue, give each participant 
a photocopied rectangle, a blank rectangle and a pencil. Ask 
them to copy the image onto the blank sheet, closely observing 
nuances in tone as well as positive and negative shapes. 
Stick the finished drawings on a wall according to the number 
sequence on the backs so that the complete image is recreated 
(PHOTO I). Participants will realise that everyone can draw 
accurately if the image is broken down into abstract, bite-sized 
pieces. Mention that for craft producers, drawing is a useful 
tool for prototyping as it allows one to think through mistakes 
and options on paper rather than using up valuable materials,  
resources and time.

Activity 9: Reinterpret the drawing (1 hour) 
Materials/equipment: cardboard * masking tape * wire * 
green gardening wire/twist ties * hand tools (see page 10) * 
the “Usual Suspects” (see page 9)  
Process: In this activity, participants face the challenging task 
of turning the two-dimensional image in Activity 8 into a three-

dimensional sculpture using unfamiliar tools and materials 
(PHOTO J). They can choose from the materials provided but do not 
need to use them all. Demonstrate how the tools work and talk a bit 
about the materials then leave participants to get on with the task 
themselves. Do not offer physical help; rather talk them through 
obstacles so that they can find a solution themselves.

Activity 10: Draw the sculpture (20 minutes) 
Facilitator preparation: Read the notes on non-dominant hand 
drawing on page 34.
Materials/equipment: found objects from Activity 4 * black ink 
* A2 paper * stopwatch 
Process: Ask participants to draw their sculpture from Activity 9 
using their found objects dipped in black ink (PHOTO K). They may 
only use their non-dominant hand to draw. Do lots of drawings, 
in quick succession – 30 seconds to two minutes for each. Do 
several drawings on one page so that people have to deal with 
scale and with their sketches touching and overlapping. Point 
out that interesting lines and compositional elements emerge 
when drawings overlap. Make people turn the page around 
while they work so that they have to play with composition. 
Stick the finished sketches on the wall and draw the group into 
a dialogue about the effects of the mark making and other 
elements. Help participants to appreciate the originality and  
remarkable character of the drawings. Many craft producers do 
not explore their ideas through drawing so this exercise introduces 
them to conceptual drawing and shows that it has value. 

Activity 11: Tidy up (10 minutes) See page 15.

H. An enlarged image faces the chop. 

Lines show how it was divided for a 

workshop of nine people. Choose an 

image that makes interesting blocks 

when cut up.

I. After participants have drawn the 

blocks, their version of the puzzle  

is put back together again.

J. A quirky 3D rendition of the  

original image. 

K. A found object has been dipped in ink 

and used as a drawing tool, lending 

character to the mark making.

K

J
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A. Nosikhumbuzo “Skura” Khabane.
B. Vases inspired by seeds drawn at  

Kirstenbosch National Botanical  
Garden and subsequently selected for 
the CCDI 2011 Exhibition Collection.

C. A vase based on sketches made at 
Kirstenbosch.

D. A sketch showing detailed 
conceptualisation of the work.

Nosikhumbuzo Khabane is a ceramicist who draws to capture her ideas 
and her sketchbooks are a delight. At CCDI creative walk workshops 
aimed at stimulating visual awareness, she used quick sketches to record 
images that caught her eye. She later developed and used this iconography 
in two new ceramic ranges. One range was inspired by seeds, plants and 
nature after visiting Kirstenbosch National Botanical Garden with the 
Institute. The other used historical iconography gleaned from buildings 
and museums that she observed on a historical walk of Cape Town. 
The historical walk drew participants’ attention to the rich, colourful and 

diverse history of Cape Town – and Nosikhumbuzo 
responded to these stories. Traces of what she learned 
can be seen in two vases that she subsequently 
made: these draw inspiration from heraldic badges, 
historically significant figures and the textures of 
the stonework of the Castle of Good Hope.
Nosikhumbuzo’s fascination with seeds led her 
to visit the seed bank at Kirstenbosch after the 
workshop. There she purchased a range of seeds 
that have provided inspiration for many of her 
botanical ranges. The shapes of the protea family 
in particular caught her eye and are echoed in 
many of her pieces. In 2011 two of these pieces 
were included in the prestigious CCDI Exhibition 

Collection that showcases the best of Western 
Cape craft. 
The workshops started a profound and successful 

creative journey.
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This workshop will help participants to
• Find colour inspiration in the immediate 

environment
• Engage with colour in a fresh way
• Think creatively
• Break colour habits 
• Provide tools to make new creative decisions
• Overcome creative obstacles
• Have time to play
• Meet new people

Materials shopping list
whiteboard and coloured markers, A2 paper,  
A3 paper, A4 paper in white and a range of 
colours, A3 black paper, adhesive putty,  
utility knives, cutting boards, 30cm metal 
rulers, high quality interior design magazines, 
scissors, paper glue, oil pastels or coloured 
pencils, inter screws or cable ties, paper 
punch, paint colour swatches

This workshop breaks with conventional colour theory and instead gets people to 
trust their intuition and unique personal response to colour. The intention behind this 
is for participants to gain confidence in their innate relationship to colour. 

Activity 1: Breaking the ice (15 to 30 minutes) Optional. See page 12.

Activity 2: Getting to know each other (30 to 40 minutes) See page 13.

Activity 3: Today’s wish list (10 minutes) See page 15.

Activity 4: The language of colour (40 minutes)
Materials: whiteboard/A2 paper and adhesive putty * coloured markers
Process: In this free association exercise, participants are asked to come up with linguistic 
expressions that use colour. Working with the whole group, help to get ideas flowing by giving 
examples such as “tickled pink” or “yellow bellied” in English; and “bendibomvu ngumsindo” in 
Xhosa meaning “I was very angry” (bendibomvu is red) or “uluhlaza kodwa” meaning “you are so 
rude” (uluhlaza is green). In a multilingual setting, do not limit the examples to English because 
people often think better in their home language. The facilitator writes down the examples on 
the whiteboard under the relevant colour headings such as pink, yellow, red, green and so on 
(PHOTO A). Once the flow of ideas from the group starts to slow down, open up a dialogue about 
this cross-cultural phenomenon. Get people to see that colour has emotional, cultural and 
religious connotations. This lateral-thinking exercise allows people to consider colour in new ways.
Note: This activity was inspired by Alan Fletcher’s The Art of Looking Sideways (Phaidon 2001), 
a book that every creative person should own.

PlaN 2

One-day themed workshop: colour 

COLOUR YOUR LIFE:

A.   Mind maps capture linguistic  

expressions that use colour.

B. A3 paper cut into square and offcut.

C. Measure out the masking template 

on the offcut.

D. Cut a 37mm x 37mm square.

E. A3 sqaure folded into 64 squares.

F. Stick colours on the grid.

G. Complete colour palette.

H. Use a lightbox to trace squares.

I. Cutting mask.

J. Moving mask to reveal new  

colour combinations.

A
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Activity 5a: Design your own colour palette (Part 1) 
(1 hour 30 minutes) 
Facilitator preparation: This entails making paper squares 
and then using the offcut to make masking templates for 
participants. Take 10 sheets of A3 paper. Using a utility knife and 
cutting board, cut each sheet of paper to make a square 297mm 
x 297mm. Keep the offcut (PHOTO B). Next make masking 
templates by cutting a hole 37mm x 37mm in the centre of each 
offcut (PHOTOS C and D.)
Materials/equipment: interior design magazines * paper glue 
* utility knives * 30cm metal rulers * cutting boards * A3 
squares * masking templates 
Process: This exercise helps participants to break colour habits 
and to randomly combine new, unexpected colours. In the first 
half of the activity, participants make a palette by cutting out 
colours from magazines: 

• Give each person an A3 square and ask them to fold it in 
half (horizontally and vertically) six times so that the creases 
create 64 squares when unfolded (PHOTO E).

• Give each person a masking template. Participants then go 
through the magazines, sliding the masking template over the 
pages to find areas of flat colour that are big enough to fill the 
hole in the template. The masking template also helps to blank 
out any surrounding clutter. In this way, participants must find 
and, using a knife, cut out 64 blocks of colour. 

• Use paper glue to stick these blocks onto the A3 square using 
the fold lines as a guide for positioning (PHOTOS F and G).

Activity 5b: Design your own colour palette (Part 2) 
(15 minutes)
Facilitator preparation: Cut 10 more squares 297 x 297mm 
from A3 paper (PHOTO B) You will not need the offcut this time.
Materials: palettes from Activity 5a (PHOTO G)* blank squares 
* pencils * light box
Process: In the second part of the activity, participants must 
trust their instinctive reaction to random colour combinations in 
order to choose colour ranges: 
• Give each person a blank square. Ask them to position this 

over their palette using a light box or window to increase 
transparency (PHOTO H). Using a pencil, they must trace 
the outlines of three colour squares from the palette. These 
squares must not be too close to each other. In addition, 
don’t place any squares on the edge of the paper. Use the 
utility knife to cut these out (PHOTO I). 

• Place this new mask over the colour palette to isolate a group 
of three colours (PHOTO J). Using gut feel, decide whether 
the combination works or not. Repeat this process several 
times: rotate the mask to get different colour combinations; 
participants can also move part of the mask outside the edge 
of the palette (PHOTO J). 
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Activity 6: Drawing with a pair of scissors (1 hour) 
Materials/equipment: A4 paper in a range of colours * A3 
black paper * scissors * paper glue
Process: In this exercise the pair of scissors is the drawing tool. 
Give each participant four sheets of paper, each a different colour. 
What image or idea does each colour evoke for them? They must 
use the pair of scissors to cut out shapes that represent these 
ideas. For example, blue may inspire wave shapes (PHOTO K) 
and yellow may inspire giraffes. For the second part of the 
exercise, give each person an A3 sheet of black paper. Ask them 
to select a few of the shapes they have made as well as some 
of the offcuts and to assemble these into a new composition 
(PHOTO L). Editing is an important part of this activity as creative 
choices need to be made about what to keep and what to omit. 
Using waste helps people to appreciate the happy accidents of 
the creative process. It also gives the facilitator an opportunity 
to explain some basic elements of composition such as negative 
shapes, layering, overlapping, intersecting and cropping. 

Activity 7: Colour tool in a fan (1 hour) 
Materials/equipment: oil pastels or coloured pencils * A4 paper 
* inter screws or cable ties * paper punch * A4 coloured paper
Process: In this activity participants make a tool that allows for 

infinite combinations of colours. Give each person a set of oil 
pastels or coloured pencils and an A4 sheet of white paper. Ask 
them to fold the A4 on its short edge three times to make eight 
strips of 37 x 210mm each. Each participant must now colour in 
the first strip of their folded A4; they can use a solid colour or blend 
a new colour (PHOTO M). Fold the strip over to hide the colour 
and pass the folded A4 on to the next participant who fills in the 
next strip. This is repeated until all the strips have been coloured 
in. Open the sheet to see the full range of colours. Cut out each 
strip, punch a hole at the end of each and bind together with an 
inter screw or loosely pulled cable tie (PHOTO N). It is a good idea 
to include strips cut from coloured A4 paper as this adds variety 
(soft drawn colours as well as bold solid colours, see PHOTO O). 
Show participants how the fan can be opened and closed in order 
to experiment with different colour combinations. Explain how 
new colours can be added over time; and how fans can be made 
from different materials, for example, fabric fans or lace fans for 
craft producers working with textiles. At the end of the activity, get 
participants to use their fan to choose two or three colours that 
in combination represent their company. Get them to explain why 
they made these choices. 
Note: The colour fan can be used to create multiple colour combi-
nations. These colours can be used to break colour habits and to 

M

L

N

K.  Using a pair of scissors as a  

drawing tool.

L. Composition made out of shapes 

and offcuts.

M. Colours can be blended with  

oil pastels.

N. Fan is secured with a cable tie.

O. Coloured paper can be added into 

the book to diversify the range.

P. Full range of colour swatches  

is displayed.

Q. Matching swatches to the  

environment is tricky.

R. An editied colour range gleaned 

from the immediate environment.

K
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integrate new colour combinations. Just looking at the new combi-
nations can be an inspiring activity even if a craft producer never 
uses any of them directly in craft products. The activity is included 
to engage right-brain thinking, break boundaries and help to find 
solutions – especially for those who struggle to combine colours.

Activity 8: Colour hunting (40 minutes) 
Facilitator preparation: Visit a hardware store and collect an 
extensive range of paint colour swatches. These should include 
a good spread of contrasting colours as well as books or strips 
containing tints and tones of individual colours.
Materials/equipment: wide range of paint colour swatches * 
A4 paper * adhesive putty * scissors
Process: This activity shows how one’s local environment can 
be used to source inspiration for fresh colour combinations. 
Participants follow in the footsteps of the Issey Miyake creative 
team whose Spring 2009 collection was inspired by a visit to the 
Amazon: the team took thousands of fabric colour swatches on 
their colour hunting expedition and tested them against plants, 
mud and water. To simulate this experience, start by dividing 
workshop participants into groups of three or four. Display all 
the colour swatches on a table or the floor for them to choose 
from (PHOTO P). Each group should take 30 to 40 colours. Let 

the groups loose on their environment for 20 minutes, indoors 
or outdoors or both, and ask them to find and match colours 
using the swatches. For an accurate match, the colour on the 
swatch should melt away when placed against a similar colour 
in the environment. Obtaining a perfect match is very difficult: 
the colour hunt will challenge participants’ perceptions of 
colour and make them look more closely at the subtleties of 
colour (PHOTO Q). Once the match has been made, cut a small 
sample off the paint colour swatch and use adhesive putty to 
stick the swatch onto an A4 page. Repeat this until five to 10 
colours have been collected on the A4 page. Back in the studio, 
groups must work together to get rid of colours that do not work 
with the rest of the range. Participants can use visceral and 
personal responses to colour combinations to edit their ranges. 
In addition, get people to experiment with different proportions 
of colours to see what the effect is: primary colours, for example, 
often work better as accents in colour schemes (PHOTO R). Ask 
the groups to name their fresh new palettes. The results can 
be presented in plenary if there is time. The palette can inspire 
new colour ways for craft products – as explained in the case 
study on colour hunting in the Karoo (page 24).

Activity 9: Tidy up (10 minutes) See page 15.
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A.   Bev Gillespie. 
B. A border composed of Karoo colours.
C. Calligraphic work produced at workshop.
D. Matching the swatches in paint was a 

learning experience.
E. Karoo palette from autumn plants.

Bev Gillespie is a calligrapher who mentors a group of young 
stone-letter carvers from the Western Cape. She attended a CCDI 
workshop and was so inspired by the colour palette activity (see 
Activities 5a and 5b, page 21) that she adopted the technique for a 
workshop that she ran for the Cape Friends of Calligraphy, the local 
Western Cape guild. She felt that the innovative colour tool would 
help them to break set ways of working, especially for untraditional 
calligraphic pieces. She took the activity one step further by getting 
participants to replicate their colour combinations in paint and 
then to create a calligraphic design using three- and four-colour 
combinations. Learning to mix paint colours to match the magazine 
colours was also a learning experience for participants. Many of 
them reported that the palette activity had produced surprising and 
refreshing results. 
Bev also embarked on her own colour-hunting adventure (see Activity 8, 
page 23) in the Karoo where she lives. She wanted to capture the  
essential colours of the seasons there. Bev collected plants at two 
different times of the year and tried to match them to paint colour 
swatches to create palettes. So far 
she has created two seasonal colour 
ranges. She intends to use these to 
inspire fresh colour combinations for 
new products. While looking at the 
Karoo flowers during her research, 
she was also inspired by their forms 
and shapes. She would like to 
develop these in her work somehow 
but, as she says, that is still a work 
in progress.

A B
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This workshop plan illustrates how a theme, in this case music, can  
effectively connect a series of activities. Participants embark on a two-
day journey that unlocks creativity by stimulating the auditory senses and  
enhancing observational skills. The ideas that emerge from a themed 
workshop can be further evolved by channelling them into product 
innovation. For example, craft producers may want to enhance products 
for sale at a musical event such as a jazz festival: this workshop could help 
to ignite new ideas of how to speak to this audience by engaging with their 
musical sensibility in a meaningful way. 

DAY ONE: LISTENING AND LOOKING

Activity 1: Breaking the ice (15 to 30 minutes) Optional. See page 12.

Activity 2: Getting to know each other (30 to 40 minutes) See page 13.

Activity 3: Today’s wish list (15 minutes) See page 15. 

Activity 4: Looking at and listening to musical instruments (1 hour)
This activity can be tackled in one of several ways depending on the resources  
available in your community. Three options are given: (a) visiting a collection of 
musical instruments (PHOTO A), (b) learning directly from a musician or (c) exposure 
in a classroom setting to music and music videos (PHOTO B). The primary idea 
is to find a way that allows participants to look at musical instruments closely, to  
hear them being played and, if possible, to touch them as well. A combination of 
several ingredients will activate people’s imaginations and enhance their aural  
appreciation, namely, learning about the history of the instruments, observing their 
unusual designs and hearing their distinctive sounds. The experience sparks new 
ideas and can lead to creative exploration.

PlaN 3

Two-day themed workshop: music

Things to tell participants
• Wear comfortable shoes 
• Bring cameras or cellphones if you have them

This workshop will help participants to
• Find inspiration through exposure to exciting 

and diverse visual and auditory materials
• Listen and stimulate the auditory part of 

the brain to activate creative thinking and 
problem solving

• Improve observational skills through  
drawing and listening 

• Identify personal creative inhibitors  
• Engage positively with problem solving by 

tackling difficult creative tasks with success
• Help people to be playful
• Experience the power of collective creativity 

Materials shopping list
sketchbooks, clipboards, B pencils, sharpeners, 
recycled cardboard boxes, masking tape, 
1,6mm gauge galvanised wire, green gardening 
wire/twist ties, 914mm x 50m roll of bond 
paper/pattern-maker’s brown cardboard,  
map pins/thumb tacks/adhesive putty, thick 
wax crayons, white triplex board (optional),  
chipboard (600 micron), A4 tracing paper, 
10mm dowel sticks, paper glue, scissors,  
the “Usual Suspects” (page 9)

A
B

SOUND JOURNEY

A. Dorian Britton, Michael Nixon, Ille Rijk, 

Hannelore Bouman, Ingrid Baumgarten, 

Eddie Luddick and Shaheida Salie  

visit the Kirby Collection of musical 

instruments at the University of  

Cape Town (UCT).

B.  Spoek Mathambo’s “Control”  

directed and shot by Pieter Hugo and 

Michael Cleary is a powerful visual 

interpretation of a piece of music.  

See Resources, page 52.
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Activity 4a: Visit to a local musical instrument 
collection (1 hour) 
Facilitator preparation: Arrange for a tour of a collection of musical 
instruments (see Resources, page 52) (PHOTO C). If you are visiting 
a museum, brief a guide to tell stories about the instruments to 
help people understand how they are made, what sounds they 
make and at what kind of rituals, events and ceremonies they 
are played. The aim of a tour is to enrich people’s understanding 
and appreciation of music. If you are visiting someone’s personal  
collection of instruments, prepare questions that will elicit from 
the collector the kind of information that will enhance participants’  
understanding of what they are looking at. Ask the collector if he or 
she could demonstrate how the instruments sound. 
Process: Before the tour, tell participants to be on the lookout 
for things that spark their interest as these can stimulate their 
creativity. The tour should be about 40 minutes long followed by 
a Q&A session with the guide or collector. 

Activity 4b: Visit a musician or bring a musician to 
visit you (30 minutes)
Facilitator preparation: Arrange for a musician in your area 
to give participants a talk and demonstration (PHOTO E). 
Ask the person to perform some music and to describe their 
instrument/s to the group. Brief the musician as to the intention 
of the visit as in Activity 4a.
Process: The structure of the engagement will depend on the 
personality and enthusiasm of the musician. The facilitator may 
need to keep the talk going with questions and encourage work-
shop participants to do the same. 

Activity 4c: Listen to music and look at pictures of 
instruments (45 minutes to 1 hour)
Facilitator preparation: Use the internet to find interesting 
music videos (PHOTO D and E), still images and recordings. Find 
unusual instruments to show to participants and find out about 
their cultural uses and how they sound (see Resources page 52).
Equipment: laptop * data projector * internet connection
Process: Lots of fun can be had watching music videos of 
traditional South African dances, pop music, jazz, classical  
music and so on. Still images are useful for showing the  
beautiful shapes and detail of some instruments; try to also  
provide examples of the sounds that these instruments make. 

Activity 5: Draw some instruments (20 minutes)
Materials/equipment: sketchbooks and clipboards for support 
* B pencils * sharpeners * stopwatch 
Facilitator preparation: If you chose Activity 4c, you will need to 
find books in your local library or print out some good internet 
images of instruments (PHOTO F). High resolution images can 
be obtained on request from the Kirby Collection at the South 
African College of Music, University of Cape Town (see Resources, 
page 52). 
Process: During the tour of the music collection or visit to the 
musician, ask participants to draw their favourite instruments 
(PHOTO G). For Activity 4c, get people to work from the books 
and images you have supplied. Drawing encourages a deeper 
level of observation. Include in the drawing activities some quick 
non-dominant hand sketches of lots of different angles and 
objects. For people who have negative ideas about drawing, 

C

C.  Musicologist Percival Kirby, whose 

collection of indigenous instruments 

can be viewed at UCT.

D.  Maywa Denki makes unusual  

musical insruments.

E. Local music video collaborations 

promote home-grown creativity.

F. An anklet of cocoon rattle  

from Southern Africa. 

G.  Eddie Luddick’s quick sketches of 

indigenous instruments, capture  

the essence of the form.

H. Rattle made on a workshop.

I. Guitar made by a participant. 
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using the non-dominant hand helps to dispel inhibitions  
because one cannot control the pencil properly. It also allows the 
right-brain function to ignite. Suggested drawing sequence: non-
dominant hand (one minute); non-dominant hand (one minute); 
non-dominant hand (30 seconds); non-dominant hand (two 
minutes); non-dominant hand (30 seconds); dominant hand 
(two minutes); dominant hand (30 seconds). Time participants 
using the stopwatch function on your phone or watch, or buy an 
egg timer. Keep the group together if the museum you are visiting 
is large so that you can watch what is happening and time  
everyone together. Encourage people to make a few sketches 
on one page (PHOTO G). Allow two minutes between each drawing 
for people to change the page if necessary, sharpen pencils and 
get comfortable.
Note: See Betty Edwards’s Drawing on the Right Side of the 
Brain (Fontana/Collins 1982) for a more detailed explanation 
of this drawing methodology.

Activity 6: Drawing the details (30 minutes) 
Facilitator preparation: Prepare viewfinders (see Secret 
Weapon No. 3, page 48) by using a utility knife and cutting 
board to cut out the templates; paste the templates onto triplex 
board or cardboard.
Materials/equipment: sketchbooks and clipboards for support 
* B pencils * sharpeners * viewfinders * cameras or cellphones 
* stopwatch
Process: Ask participants to spend some quiet time in order to 
notice the little details of the building, surroundings and of the 
musical instruments. They should look through the viewfinder 
to hone in on interesting details and draw what they see. Time 

them while they make sketches. Suggested drawing sequence: 
non-dominant hand (five minutes); dominant hand (five 
minutes); non-dominant hand (five minutes); dominant hand 
(five minutes). Ask them to take some photographs to enhance 
their observation skills. 
Note: If you have left the studio space for the first half of the 
workshop, now walk or drive back there. 

Activity 7: Make a musical instrument (1 hour 20 minutes) 
Facilitator preparation: Find background music to play while 
people are working. 
Materials/equipment: sketchbooks * B pencils * chipboard 
(600 micron) * recycled cardboard boxes * white triplex board 
(optional) * masking tape * 1,6mm gauge galvanised wire * 
green gardening wire/twist ties * 10mm dowel sticks * thumb-
tacks * hand tools (page 10) * the “Usual Suspects” (page 9)  
Process: Back at the studio, tell participants to use the tools 
and some of the materials provided to invent and make a 
musical instrument (PHOTOS H, I and J). First, however, they 
must work out a concept on paper: their sketches will serve  
as inspiration and get them to tackle the challenge of trans-
forming a two-dimensional shape into a three-dimensional object.  
Demonstrate how the tools work and talk a bit about the 
materials, then leave participants to get on with the task 
themselves. Do not offer physical help; rather talk them through 
obstacles so that they can find a solution themselves. 

Activity 8: Tidy up (10 minutes) 
Homework: Increase your powers of observation
Participants must try to spot 10 new things on their way home.

HG

J

I



DAY TWO: HEARING AND MAKING

Activity 9: Draw to the music (3 minutes or length of a song) 
See Option f, page 13 in the section on repeated and generic exercises.

Activity 10: Quick discussion of homework (10 minutes)
Ask if anyone was able to spot 10 new things. Talk about ways of becoming more observant.

Activity 11: Inspirational presentation of weird musical shorts (20 minutes)
Facilitator preparation: Source a series of musically themed short films. YouTube is a good 
place to start. See Resources on page 52 for some ideas. 
Equipment: laptop and internet connection * data projector
Process: Play the short films to participants. The presentation should illustrate how music 
can be depicted visually or can be interpreted into made objects and pictures (PHOTO B, D 
and E). The idea is to inspire and motivate participants by focusing on aural and visual stimuli.

Activity 12: Play the musical instrument (30 minutes) 
Materials: musical instruments made in Activity 7
Process: Participants are asked to jam together on their musical instruments. This is a fun 
activity that gets the group laughing and playing together (PHOTO L). Collective ingenuity and 
play are an important part of connecting with our creativity. 

J. Getting down to work.

K. Booker Sipeyiye drawing an  

interpretation to music.

L. Hannelore Bouman, Eddie Luddick, 

Ingrid Baumgarten, Ille Rijk and 

Dorian Britton play their  

instruments together.

M. Viewfinder used as a template  

to draw rectangles.

N. Detailed crops of a drawing using  

square and rectangular viewfinders.

O. and P. Collages made as a  

reflection activity.

K

L

Other suggested themes 
for workshops
• Texture, line, form or shape  
• Food
• Art (for example, futurism, impressionism, 

cubism, 1940s  South African craft  
producers and artists)

• Recycling
• Iconic plants
• Famous buildings in your city or country
• Animals in your city or country
• The history of your town or people
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Activity 13: Viewfinder cropping (30 minutes) 
Materials: viewfinders from Activity 6 * A4 tracing paper * 
B pencils * sharpeners
Process: In this activity, participants must go through all the 
drawings they made in Activities 5 and 6 and make a selection 
of interesting details. The first step is to place a sheet of tracing 
paper under the viewfinder and use its inner frame as a stencil 
to draw the outlines of 10 small rectangles on the tracing paper 
(PHOTO M). Next use the viewfinder to isolate an interesting 
section of a drawing. Remove the viewfinder and place the outline 
of one of the frames on the tracing paper over the section you 
have selected; trace these details into the rectangle. Repeat until 
all 10 rectangles have been filled to create a page of abstracted 
drawings (PHOTO N). The result is a spread of exciting visual  
elements. These motifs could be used in one’s work to inspire 
new ideas or be transferred onto existing products.

Activity 14: Idea angels and devils brainstorm (1 hour) 
See page 14.

Activity 15:  Reflection (30 minutes) 
Materials/equipment: sketchbooks * pencils * sharpeners * 
paper glue * scissors
Process: This activity moves people away from the collective 
experience and gives them space to focus inwardly so that they 
can reflect on and process some of the work of the past two 
days. Ask participants to look at their wish list from day one and 
see how many of their expectations were met. Encourage them 
to make notes of the activities they enjoyed as well as those 
that proved to be difficult. If they have loose elements such as 
sketches, offcuts or notes, these can be glued into the sketch-
book in a collage or scrapbook format to help their thinking 
and reflective process (PHOTO O and P). The sketchbook then  
becomes a journal of their two-day creative journey. This  
activity encourages people to use sketchbooks to record ideas 
and creative processes.

Activity 16: Wrap up and tidy up (10 minutes) 
See page 15.
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Materials shopping list
roll of cartridge paper, map pins/thumb tacks/
adhesive putty, coloured markers, paper glue,  
A1 or A2 paper, A3 paper, A4 paper, A1 newsprint, 
scissors, quality magazines, 0,6 black markers, 
HB or B pencils, coloured pencils (optional), 
coloured paper, hairgrips, paper clips, masking 
tape, thin flexible cardboard, 3 sheets of A1 
triplex, a selection of playful materials (plastic  
flowers and cutlery, feathers, recycled plastic 
lids, coloured sticky tape, brightly coloured 
ribbon), water soluble ink, palettes, water jars, 
aprons,  plug and light bulb attachment wired up 
for a lamp, 1m wooden dowels, flipchart/white-
board/A2 paper, the “Usual Suspects” (page 9)

Things to tell participants
Keep all work produced during the workshop  
as it will be used repeatedly and in different 
combinations over the course of the three days.

This workshop will help participants to
• Gain confidence in their ability to innovate
• Follow a creative process over an extended 

period so that they can see ideas unfold
• Deepen the connection with their creativity
• Network with peers
• Engage in visual literacy debates in a friendly 

environment
• Make something out of nothing
• Learn a basic design language and work with 

design elements
• Problem solve creatively in groups
• Learn from peers
• Engage right-brain thinking and problem solving
• Draw and paint in an uninhibited way without 

fear of criticism or failure
• Make creative choices

The extended time spent at this workshop allows for a profound journey in which 
each activity leads on to an even deeper exploration of creativity. Often creativity is 
hampered by the perception that a product is finished or by a person’s desire or need 
for this to be the case: this workshop pushes participants past this boundary as, in 
their hands, an idea is fashioned, transformed and gains in complexity over time.

DAY ONE: FIRING THE IMAGINATION

Activity 1: Breaking the ice (3 to 5 minutes)
Do Option f: Draw to the music, page 13. 

Activity 2: Getting to know each other (30 to 40 minutes) See page 13.

Activity 3: Colourful patches (30 minutes)  
Materials/equipment: Secret Weapon No. 4: colourful patches (page 49) * quality magazines 
* paper glue * A4 paper * scissors
Process: This activity encourages people to link colour with an abstract concept and evokes right-
brain thinking. Two different worksheets are supplied as part of Secret Weapon No. 4: coloured 
patches. Give each person only one worksheet but try to ensure that people sitting next to each 
other have different worksheets. This helps them to work independently and without pressure. 
Ask participants to go through the magazines to find blocks of colour (not pictures) that in their 
view match the words on the sheet. More than one colour can be used: for example, a participant 
may feel that “morning” could be represented by a block of pink, yellow or white. The words should 
be cut out and stuck on an A4 page, and the blocks of colour pasted alongside the relevant word 
(PHOTOS A and B). When everyone has completed the task, ask them to lay out their completed 
pages on one desk. Get the group to review all the work simultaneously and encourage people 
to appreciate the variety of interpretations. Point out that there is no right answer and that colour 
associations are emotional and personal. You can also discuss how we develop a sense of colour 
(for example, cultural associations, personal experience and preference, exposure to trends). 

PlaN 4

Three-day workshop on deeper 
creative experiences

AA B

TRUE COLOURS
A. -  B. Participants match words with  

associated colours.

C. -  G. Drawings made by complete the shape.

 H.  Brainstorming unleashes  

creative ideas.

I.  Koketso Sedumedi shows off her hat.
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Activity 4: Complete the shape (1 hour)
Materials/equipment: Secret Weapon No. 5: complete the shape 
(page 50) * 0,6 black markers * paper glue * A4 paper * scissors
Process: This activity encourages creative problem solving, 
stimulates the imagination and introduces drawing. There are 
three variations. 
1. Give each person a copy of Secret Weapon No. 5 (page 50): 

complete the shape. Ask people to cut out three different 
shapes and to paste each one on a separate A4 page. 
Participants then take one of the pages and, using the 
marker, must complete a drawing that incorporates the 
pasted shape (PHOTOS C, D, and E). Repeat the process with 
the other two pages.

2. Get participants to repeat this exercise but to use the same 
symbol three times, each on a separate A4 sheet. They will 
need to push their imagination by coming up with a different 
solution each time (PHOTO F).

3. Get participants to stick two or three shapes on the same 
piece of paper and combine them into one drawing (PHOTO G).

Activity 5a: Mind mapping (40 minutes)  
Materials: A1 or A2 paper * pencils (preferably coloured)
Process: Each person must write their name in the centre of their 
sheet of paper and draw a circle around it. This is the start of their 
mind map. They must think of as many words as they can to describe 
all aspects of their personality. Use these words to create a mind 
map in which different character traits branch off the circle in the 
centre. Emphasise that people must not censor their words; they 
should allow everything that comes to mind to flow onto the page 

(PHOTO H). Using different colours for separate themes will engage 
the right side of the brain which responds to visual stimulation. 
Mind mapping is conducive to creativity: the freedom to add a new 
thought anywhere on the diagram unblocks thinking. This activity 
provides the conceptual development for the next one (5b). 

Activity 5b: If the hat fits (40 minutes)
Materials/equipment: coloured paper * hairgrips * paper clips 
* masking tape * thin, flexible brown cardboard * a selection of 
playful materials (plastic flowers and cutlery, feathers, recycled 
plastic lids, coloured sticky tape, brightly coloured ribbon) * 
hand tools (page 10) * the “Usual Suspects” (page 9)
Process: Participants choose three of their dominant character 
traits from the mind map in Activity 5a and use these as 
inspiration for a hat that reflects some aspects of their 
personality (PHOTO I). The hat must be made using the tools 
and some of the materials provided. Demonstrate how the tools 
work and talk a bit about the materials then leave participants 
to get on with the task themselves. Do not offer physical help; 
rather talk them through obstacles so that they can find a 
solution themselves. Turning an idea into a three-dimensional 
wearable object is challenging. Each person will find their own 
way of doing this and it can make for a lively session to ask 
people how they worked through to their end result.

Activity 6: Tidy up (10 minutes) 
Homework: Find items such as spoons, sticks, leaves, bark, 
shells, paper clips, skewers, cotton wool, utensils and so on that 
can be dipped in ink to make interesting marks.

H

I

C D E

GF
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DAY TWO: ADDING THE LIGHT-BULB ELEMENT

Activity 7: Invent a tool (30 minutes) 
Materials/equipment: objects from home * ink * A1 newsprint 
* the “Usual Suspects” (page 9) * palettes * water jars * aprons 
Process: Participants must use the items brought from home 
and the “Usual Suspects” to make drawing tools. Give everyone 
some ink, an apron and four sheets of newsprint. Ask them to 
experiment with the various kinds of marks that a particular tool 
can make. They should try out at least 10 tools of varying widths  
(PHOTO J). Getting people to make their own tools helps them to 
see many possibilities: not only will each tool make a unique mark 
but participants will learn how tools and mark making can be used 
to provide interesting visual elements to use in craft products. 

Activity 8: Lighten up and make a lamp (1 hour 30 minutes) 
Materials/equipment: hand tools (page 10) * the “Usual 
Suspects” (page 9) * plug and ligh-bulb attachment wired up for 
a lamp * 1m wooden dowels * 3 sheets of A1 triplex * aprons 
* ink * palettes * water jars * thin, flexible brown cardboard * 
A2 white cartridge paper 
Process: Working in groups of two or three, participants must 
choose from the materials provided to make a standing lamp 
that will be able to make shadows on a wall (PHOTOS K and L). 
Hanging lampshades do not work for this; the lamp must be 
able to project the light onto the wall. Show participants how to 

use the hand tools and talk a bit about the materials then leave 
people to get on with the task themselves. Ensure that none 
of the lampshades touches the paper as this is a potential fire 
hazard. Members of each group will need to collaborate, listen 
to each other and solve problems jointly. When the task has 
been completed, encourage each group to present its work and 
to explain how the design problem was solved. Get the other 
participants to offer feedback.

Activity 9: Putting it all together (1 hour) 
Materials/equipment: scribbled on paper from Activity 1 * 
map pins/thumb tacks/adhesive putty * hats from Activity 5b 
* invented tools from Activity 7 * lamps from Activity 8 * ink * 
palettes * water jars 
Process: Get participants to set up all the lamps so that they 
project hard-edged shadows onto the length of paper still 
on the wall from Activity 1. This takes some experimentation 
and collaboration which is the point of the exercise. Working 
in pairs, one person now puts on their hat, stands in front of 
a lamp and tries out different positions to find an interesting 
silhouette. Their partner traces the outline of their shadow onto 
the paper using an invented tool dipped in ink (PHOTO M). When 
all the participants have completed their outlines, get the group 
to stand back and evaluate the composition jointly: many lines 
are likely to intersect; there may be large open areas that are 
not sufficiently interesting; and the background and foreground 

L

J K

M

J. A variety of handmade drawing tools.

K. Adeline Lerotholi, Doreen Mapasure 

and Sizwe Ngongoma pose with the 

lamp they made together.

L. A lamp capable of projecting light  

on a wall.

M. Faith Mvimbi and Karen Jacobs 

poised to capture the outline of  

a shadow.

N. Reviewing the work is an important 

step in the learning curve.

O. The final work is complex and people 

feel proud of what they have made.

P. Outlining heads onto paper.

Q. Personalised marks give work a 

unique feel.

R. Signatures add value and can serve  

as the basis for logo designs.
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may need to be defined. Prompt participants to see that certain 
shapes can be brought out to create visual structure. Get  
participants to look at the positive and negative shapes, decide 
which ones to highlight and then to fill these in using watered-
down ink and the invented tool of their choice. Additional 
silhouettes can be inserted into large gaps in the composition. 
In this activity, people learn that standing back from their 
work creates the emotional distance needed to evaluate 
progress. This is a vital step in improving the overall quality of a 
composition. However, it can be difficult to judge on one’s own 
so the group should evaluate the composition collectively. This 
can be done several times until everyone reaches consensus 
about when to stop working (PHOTOS N and O).  

Activity 10: Outlines of heads and hats (Part 1) (30 minutes)
Materials/equipment: A3 paper * map pins/thumb tacks/
adhesive putty * invented tools from Activity 7 * hats from Activity 
5b * lamps from Activity 8 * ink * palettes * water jars * aprons
Process: Pin up an A3 sheet for each person. One person from each 
pair in Activity 9 must stand close to the wall in front of the lamp. 
Their partner traces the outline of the shadow of their head, hat and 
shoulders onto the A3 page (PHOTO P). The two people then swap 
places and repeat the exercise using a new sheet of paper. Each 
person now has an outline of their head with hat. Ask participants to 
write their name on the back of their sheet and collect these draw-
ings as they will be used again on day three in Activity 15 (part 2).

Activity 11: The personalised mark (30 minutes)
Materials/equipment: A1 newsprint * invented tools from 
Activity 7 * ink * palettes * water jars * aprons
Process: This activity encourages participants to explore the 
capabilities of their invented tools by pushing mark making 
to its limit. Each participant takes an A1 sheet of newsprint 
and folds it into 32 rectangles. Open up the sheet. Using the 
invented tools, participants fill each block with a different kind 
of mark (PHOTO Q). They must work quickly and spontaneously. 
Discourage people from drawing pictures and rather to 
experiment with random scribbling, doodling and playing with 
the implements. 

Activity 12: Playing with signatures (15 minutes) 
Materials/equipment: A4 paper * invented tools from Activity 7 
* ink * palettes * water jars * aprons
Process: This activity is designed to get people to think 
differently about signatures. Signatures are our own unique 
personal mark: they say “I made this” and can add value to a 
craft object (PHOTO R). Using the invented tools, participants 
must sign their name as if they were a clown, monk, scientist, 
artist, millionaire, dog and so on. Lettering has personality and 
this activity sensitises people to the tone conveyed by different 
styles of writing.

Activity 13: Tidy up (10 minutes) See page 15

N

O

Q

R

P



DAY THREE: IGNITING IDEAS

Activity 14: Drawing out the elements (30 minutes)
Facilitator preparation: Read “Drawing method” on this page.
Materials/equipment: hat from Activity 5b * invented tools from Activity 7 * ink * 
A2 cartridge paper* palettes * water jars * stopwatch or egg timer * masking tape
Process: This activity gets people to reconceptualise their three-dimensional hat quickly 
through drawing. Ask them to set up the hat in front of themselves and use the invented 
tools and ink to draw it. They will be doing a quick sequence of drawings using the non-
dominant hand (PHOTOS R, S, T and U). 

Before each part of the sequence, explain the particular drawing method that is to 
be used. Use a stopwatch to time the whole group as you take participants through the 
following suggested sequence: non-dominant hand blind contour drawing (30 seconds); 
non-dominant hand blind contour (one minute); non-dominant hand blind contour (five 
minutes);  non-dominant hand modified blind contour (five minutes); non-dominant hand 
modified blind contour (two minutes); dominant hand pure contour (three minutes). 

Activity 15: Outlines of heads (Part 2) (1 hour)
Facilitator preparation: Take the outline of a head and hat drawn by a participant in 
Activity 10. Reduce the drawing on a photocopier then use the step-and-repeat 
function so that you end up with eight identically-sized copies of the head and hat 
on an A3 page. (If the photocopier does not have this function, simply make eight 
reduced A4 copies of the outline.) Do the same for each participant. 

S

U

T

DRAWING METHOD
Non-dominant hand drawing
When we use our non-dominant hand to draw, our 
brain becomes so preoccupied with controlling the 
tool that it forgets to judge the drawing. This method 
allows the right-brain function to ignite because it 
enjoys the challenge of trying to control the pencil. 
While the results may appear awkward to those who 
have drawn them, the sketches often get proportion 
spot on and the compositions are inevitably superior 
to dominant hand drawings.
Blind contour drawing
Position the subject in front of your eyes. Tape a sheet 
of paper to the desk so that it cannot move. Turn your 
body away from the page so that you can draw without 
looking at the page. Draw what you see. Keep looking 
at the subject intently. Do not peek at the page even 
though the urge to do so is great. Observe and draw 
the details as well as the outline of the subject. 
Modified blind contour drawing
Now the drawing may be looked at only when you 
feel you have lost your place. Spend most of the time 
gazing at the subject. Let your eye follow the contour 
line very slowly and draw what you see at the same 
time. Already you will notice an improvement in the 
mark making and your ability to see details. 
Pure contour drawing
Here you may look at the drawing as much as you 
like. Look at the subject from time to time as well. 
Draw slowly as you capture the outline of what you 
see. Note: See Betty Edwards’s Drawing on the Right 
Side of the Brain (Fontana/Collins 1982) for a more 
detailed explanation of this methodology.

R

R. Non-dominant hand drawing.

S. Colin Kosky doing a blind contour drawing.

T. Susie Jordaan and Sarel van der Merwe 

drawing hats using invented tools and the 

non-dominant hand.

U. Examples of non-dominant hand drawings 

show a variety of mark making.

V.  Each head has to be handled differently, 

pushing people out of their comfort zones.

W. Examples of personalised outlines. 

X. Using the window as a light box to aid  

composition.

Y. A viewfinder helps to make creative choices.

Z. Examples of combined elements.
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Materials/equipment: outlines of heads and hats on A3 page 
* invented tools from Activity 7 * ink * palettes * water jars
Process: Give each person the sheet with photocopies of their 
head and hat. Tell them to refer back to the character traits 
identified in their mind map in Activity 5a and to choose eight 
different traits. They must allocate one character trait to each 
head outline. Using the invented tools and ink, they must  
individualise each outline to represent a trait through unique 
mark making (PHOTOS V and W). 
Note: If a photocopier is not available, use tracing paper to 
make eight copies of the head, each on a separate A4 page.

Activity 16: Angels and devils dialogue (1 hour) 
See page 15. 

Activity 17: Combination of three visual elements 
(1 hour) 
Materials/equipment: all work produced during the workshop 
* scissors * glue * tracing paper * coloured paper * pencils * 
adhesive putty * viewfinders
Process: Participants must go through everything they have 

made and identify three or four elements that they would like 
to combine into a single unified design. For example, a person 
may choose to work with an outline of their head from Activity 
15 or a drawing from Activity 4, a signature from Activity 12 and 
a block of marks from Activity 11. Ask participants to cut each 
of their chosen elements close to its edge. Next they must move 
the elements around to see how these can be combined in an 
interesting way. A window can be used as a lightbox to see all of 
the elements together (PHOTO X). The viewfinder can be used 
to crop the design (PHOTO Y). Encourage people to come up 
with more than one solution with the same elements. They can 
use adhesive putty to position the elements and photocopy the 
various options before they settle on a particular one (PHOTO Z). 
Ask each person to present their final piece of work to the 
group, explaining their process and decisions. They should use 
the photocopied options to illustrate their creative journey. 
Note: If a photocopier is not available, use tracing paper to 
make a record of the design options. The activity will take  
longer, however.

Activity 18: Wrap up and tidy up (20 minutes) See page 15.

V
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A.   Esther Khechane at work during a  
CCDI creativity workshop. 

B. Esther’s design as a work in progress. It 
took months to work out how to enlarge 
the design from the small paper artwork. 

C. The finished rug looked intriguing, was 
completely different to the product  
offering at the time and sold quickly.

D.  Esther working at personalising  
her heads.

Esther Khechane has been working as a mohair weaver in 
Lesotho for many years. The carpets and small wall hangings 
produced by the Lesotho Co-op Handicrafts where she works, 
generally depict rural scenes. This kind of iconography has long 
been in use by the collective and similar organisations in Lesotho. 
In 2008 Esther attended a CCDI creativity workshop where 
she explored mark making and combining elements into a single 
composition. She made an image based on an outline of her 
head using the process described in Activity 17. She subsequently 
turned this abstract self-portrait into a design for a large rug. 
It took a while to figure out how to blow up the tiny image, 
but once this problem had been mastered Esther produced a 
unique rug which sold quickly. Today she continues to come up 
with many new designs for mats and mohair products and has 
become the collective’s primary product developer.

CaSE STudY | ESTHER KHECHaNEgetting ahead
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This workshop will help participants to
• Network with producers working in the  

same medium 
• Use collective experience to solve problems
• Have more confidence in their abilities
• Think creatively and problem solve
• See mistakes as a key part of the  

creative process
• Understand the value of research

Materials shopping list
sticky notes, range of current newspapers,  
index cards, pencils, A4 paper, scissors,  
electrical cable with clear coating, steel  
seamstress pins, markers, A2 paper and  
adhesive putty (optional)

During this workshop craft producers who work in similar mediums are exposed to 
each other’s craft and to innovative work in their field. They also have an opportunity 
to experiment, get feedback and replenish their creative sources by interacting with 
their peers. This workshop is for craft producers who do not feel threatened by the 
process of sharing their knowledge and expertise. The title of this workshop alludes 
to a series of activities that enable participants to create an object, evaluate or 
rethink it with help from the group and then complete it.

DAY ONE: NURTURING THE CREATIVE SPIRIT

Activity 1: Meet and greet (50 minutes to 1 hour 40 minutes) 
Facilitator preparation: Ask participants to bring a range of examples of their best work to 
show the group and to give others a good understanding of what they make. Photographs are 
not a substitute for the actual pieces unless these are too big to bring in. 
Process: Introduce yourself to the group. Give each participant five to 10 minutes to introduce 
themselves and show examples of their work (PHOTO A). Make sure that people keep to the 
time limit and make introductory comments only. The idea here is for the rest of the group to 
understand the medium-specific skills set of each person so that collaborations and infor mation 
exchange can follow naturally. The group’s collective experience and problem-solving skills will 
serve as a resource on which individual members can draw during and after the workshop.  

Activity 2: Today’s wish list (15 minutes) See page 15.

Activity 3a: Success and failure dialogue (15 minutes) 
Process: This activity gets participants thinking about how they feel about success and failure 
(PHOTO B); it also acts as a container for the next exercise where this sensitive subject is 

PlaN 5

Two-day rethink-and-make 
medium-specific workshop

A B

CREATIVE DIALOGUES:

A. Denise Schleepers introduces  

herself by talking about her craft 

products and specific techniques - 

Petronela Chumuti listens carefully.

B. Tyrrel Thaysen and Craig Ackermann 

engage in the “success and failure” 

dialogue while viewing the craft 

product on a cellphone. 
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explored in more depth and some participants may feel 
vulnerable. Divide the group into pairs and ask them to take 
turns expressing their views about success and failure in craft: 
how do they define success and failure; describe the experience 
of making a piece that was a “success” and another that was 
a “failure”; what were the feelings they associated with each? 
One partner should talk uninterrupted for two-and-a-half  
minutes about failure then at your signal for two-and-a-half  
minutes on success. Pairs swap roles and repeat. At the end 
of this dialogue, ask one person from each pair to report back 
on the similarities and differences of opinion between them, 
focusing on the feelings associated with failure and success. 
Ensure that participants end by talking about their success as 
this creates a supportive atmosphere. To close this activity, the 
facilitator must reflect back to the group some of the feelings 
and examples raised. This will contextualise the next exercise. 
Note: For a more detailed account of this methodology see 
Nancy Kline’s Time to Think: listening to ignite the human mind 
(Ward Lock 2007).

Activity 3b: Seeing mistakes as positive and 
presentation of work (1 hour 40 minutes)
Facilitator preparation: Ask participants to bring one example 
of their work that they really like and one that they consider to be 
unsuccessful. Display in a prominent place the following quote 
by creativity expert Ken Robinson: “If you are not prepared to be 
wrong, you will never come up with anything original.” This will 

be used as a central spark for the discussion that takes place 
during this activity.
Process: Explain that each person is invited – but not obliged 
– to introduce their two chosen pieces by presenting them to 
the group and explaining why they think each is successful or 
not (PHOTO C). Emphasise at the outset that the speaker has 
10 minutes and must not be interrupted, even with words of 
encouragement, and that there will be time at the end of each 
presentation for questions and debate. Explain that the aim 
of this exercise is not to make people feel better about their  
mistakes but rather to give them a facilitated space to talk 
about a sensitive subject; and secondly, for participants to  
appreciate that the ability to take risks and learn through 
mistakes is an essential part of the creative process. Refer people 
to Robinson’s quote to emphasise this message. Illuminating 
insights into attitudes about success and failure should emerge 
during this activity: for example, a craft producer may think she 
has “failed” just because a piece has turned out differently from 
what she expected. One’s perceptions of failure can inhibit, or 
enhance, the ability to innovate. This activity also helps people 
to talk through the strengths and weaknesses of their creative, 
technical and business processes – and to get constructive 
feedback on these challenges from their peers (PHOTO D).

Activity 4: Finding inspiration
The next three activities (4a, b and c) introduce participants 
to visually inspiring materials but do so in different ways. The  

C. Mignon Hattingh speaks about 

why this work disappointed her.

D. Petronela Chimuti and Gwendy 

van Dyk are able to offer  

support and technical advice.

E. Tanya Milner searches for  

ideas in books. 

F. Stephanie Metz’s felt work takes 

the medium to a new level.

G. People sometimes bring quirky 

books to share.

H. Andile Dyalvane speaks about 

how old sketchbooks can inspire 

you when you get stuck.

C

D
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facilitator should choose one activity according to personal 
preference and the resources available.

Activity 4a: Inspirational slide show (20 minutes)
Facilitator preparation: Use the internet to find cutting edge 
work in the relevant medium (PHOTO F). Look for examples where 
a material or technique has been used in unexpected ways. 
An example would be the work of artists who knit in materials 
ranging from wire to newspapers and of “yarn bombers” who 
wrap anything from buildings to trees in their knits. Using your 
research, create an inspirational slide show with software such 
as PowerPoint or Prezi (see Resources, page 51). Prepare for 
participants a list of the best internet sites and blogs (see 
Resources, page 51) in their medium and make photocopies to 
hand out. Identify places locally with free or low cost internet 
access, draw up a list and make photocopies to hand out. 
Materials/equipment: laptop with internet access * data projector 
* hand-outs on inspirational sites * hand-outs on internet access 
Process: Present the slideshow. Some craft producers, 
especially older ones, are not at ease in the internet world.  
Encourage them via your presentation to see the internet as 
an exceptionally useful and user-friendly tool for research and 
inspiration. Give each person the two hand-outs.

Activity 4b: Ideas off the printed page (1 hour)
Facilitator preparation: Source inspirational books and high- 
quality magazines about art, interior design, furnishings, craft and 

visual culture. For more information see Resources, page 51. 
Materials: books and magazines * sticky notes/recycled paper 
torn into bookmark strips 
Process: Lay the publications out on a table. Ask participants 
to each choose a book or magazine that appeals to them 
(PHOTO E). They should then go to their desk, page through the 
publication and use sticky notes or scraps of paper to bookmark 
images or articles that catch the eye. Tell them to choose one 
or two items that they would like to present to the whole group: 
what have they chosen and why? Allow about 10 minutes 
for each person to speak. The aim here is for participants to 
verbalise what they see and to develop the vocabulary and skills 
to explain why it caught their attention. This is an important 
ability for craft producers who will find themselves in situations 
where they need to talk about their work. This activity exposes 
the group to a wide range of thought-provoking material in a 
short space of time. It makes people look closely at images that 
they may not have noticed and therefore helps to break habitual 
ways of seeing. It also shows that people respond differently to 
visual stimuli and offers various ways of seeing. Through this 
activity, participants see the benefits of research as the first 
step in craft production.

Activity 4c: Participants’ choice (1 hour)
Facilitator preparation: Ask participants to source and bring to 
the workshop visual materials that they find inspiring (books, 
magazines, articles, websites that they visit regularly, bloggers 
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they follow and so on). If possible, set up the equipment listed 
below as it will enable people to show the group their favourite 
websites rather than just talk about them.
Equipment: laptop with internet access * data projector 
Process: Each participant gets a turn to present their material 
and to talk about how they do research and where they find 
inspiration for new products. Using the internet and looking at 
publications is only one way. Other ideas may range from taking 
a train ride (for collecting industrial patterns) to walking on the 
beach (for collecting forms from nature) and many more. 

Activity 5: Newsworthy (1 hour 10 minutes)
Facilitator preparation: Source a variety of recent newspapers 
ranging from the local broadsheets and tabloids to community 
newspapers and entertainment free-sheets.
Materials: newspapers * index cards * pencils * A4 paper * scissors
Process: This activity demonstrates how anything can be used 
as a source of inspiration if approached creatively. Display the 
publications. Invite participants to browse through them and cut 
out a story or image that grabs them. Each person then gets five 
minutes to present their item. Encourage the rest of the group 
to respond with their thoughts on the subject. 

Next tell people to close their eyes, think about all the  
topics that have been discussed and to each write down on 
an index card one word that pops into their head (PHOTO I). 
Collect and shuffle the cards and lay them in a straight line. 

Each person must then copy all the words onto their piece 
of paper. Ask them to rearrange the words into a sentence 
that makes some kind of sense – even if weird or wacky  
(PHOTO J). It is interesting to observe how people weave words  
to create their story. Tell participants that they can move the 
words around and add in the odd word to make the sentence 
complete. Now they have ideas and a story to lead into  
Activity 8.

Activity 6: Tidy up (10 minutes) 
Homework: Participants must bring in their favourite tool. 
In addition, they must bring in some of the materials that 
they usually work with (PHOTO K). For example, if there are  
beaders at the workshop, they could bring in a selection of 
beads, thread, needles and endings. Explain that on day two, 
participants will make an object or accessory using their own 
materials and incorporating two mystery materials that will  
be supplied. 

I. Random words inspired by  

newspaper articles.

J. Words moved and crafted into  

a poem.

K. Materials brought from home to 

use in time to play.

L. “Words of review” helps to draw 

people together.

M. Brainstorm using the poem  

in J to come up with new  

product ideas.

N. Mignon Hattingh explains her 

work to the group for review,  

I

J

K
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DAY TWO: THOUGHTS INTO ACTION

Activity 7: Words of review (10 minutes)
Materials: flipchart/whiteboard/A2 paper and adhesive putty 
* markers
Process: This activity allows the facilitator to test the emotional 
temperature in the room. Ask the group to describe what day one 
was about for them. Write everything said on a flipchart, white-
board or piece of A2 paper stuck to the wall (PHOTO L). Do not 
change or paraphrase without checking with participants. You 
are capturing their thinking, not yours. Use this activity to enforce 
learning, tackle misconceptions and provide encouragement.

Activity 8a: Time to play (2 hours)
Materials: materials sourced by participants (see “Homework”, 
page 40) * electrical cable with clear coating * steel seam-
stress pins * A4 paper * pencils
Process: Participants will make an object using their own familiar 
materials as well as some novel materials. Their inspiration will 
come from the sentence they made in Activity 5 on day one. 
Ask them to explore how the ideas in the sentence could be 
made into an object or accessory: people can choose to experi-
ment by working directly with the materials; or they can think 
through their ideas first by making sketches annotated with a  

 
 
few scribbled notes of explanation (PHOTO M). Give each person 
one metre of cable and a tin of pins so that they can transform 
their idea into a three-dimensional object. As this is a two-hour 
activity, participants have time to problem solve and to come to 
grips with the unfamiliar materials. 
Note: The facilitator can choose other materials in place of those 
suggested here. The aim of the exercise is to get people to work 
outside their comfort zone and to experiment with new materials 
not traditionally associated with their own craft production.

Activity 8b: Group constructive feedback session (1 hour)
Process: Give each participant five minutes to present their 
piece to the group without being interrupted (PHOTO N). At 
the end of each presentation, ask the group to give feedback, 
preferably by mentioning one aspect of the object that they think 
needs improving and two that they like about it. Emphasise 
that negative criticism is discouraged; constructive comments 
can include suggestions about how to make improvements. 
This round helps those presenting their work to talk through 
their thoughts, to engage with feedback in a supported way, 
to evaluate their work so far and to give them an idea of how  
to proceed.

N



Workshop follow-up meetings
Meetings that follow medium-specific workshops 
can start a longer process aimed at building a 
community of craft producers who know and trust 
each other. Craft producers can then, on their 
own initiative, interact and collaborate as well as 
share experiences, lessons and resources. The 
aim is to build a community that develops a life 
of its own. 

Such meetings can help to break down the 
sense of isolation that is commonly felt by  
creative individuals who work alone. The meetings 
serve as a rich ground for peer feedback and as 
a space where any member can get help with 
specific challenges.

Three basic elements are needed to make this 
possible: a skilled facilitator; a physical space 
where meetings can take place; and a loosely 
structured meeting programme that enables 
producers to share medium-specific expertise, 
contacts, suppliers and other information.

As regards meeting structure, craft producers 
should determine the content by requesting 
specific activities; the facilitator structures the 
content into a meeting plan and makes sure that 
conversations align with the content, keeping 
everyone on track. The basic structure can be the 
same for each meeting with one slot open for the 
activity requested by the group, for example, a 
guest speaker, a visit to an exhibition or shop, or 
an activity where an item is made. The meeting 
plan should strike a balance between providing 
guidelines for the event and allowing enough flex-
ibility for participants’ views to be incorporated. 

Sue Kingma listens.

O. Shaheida Salie and Petronela Chimuti 

approach the activity differently.

P. A speech bubble enables participants 

to review the workshop experience. 

Activity 8c: Reworking the idea (1 hour)
Process: Tell participants that they have an hour to think about the feedback they have 
received and to decide how they would like to implement it – if at all (PHOTO O). They 
may like to take a break before resuming their work on the item. Taking time out is 
an important step when breaking new creative ground: it provides emotional distance 
and enables you to look at your work with a dispassionate eye. In addition, the process 
of re-evaluation that is facilitated in the making of this object encourages participants 
to understand that creativity is hampered by a premature perception that a product 
is finished.

Activity 9: Your favourite tool (50 minutes)
Process: Participants each get five minutes to present their favourite tool (see Activity 
6), explain how it works and say why they like it so much. This activity introduces 
people to new tools and gives insight into the working processes and techniques of 
their peers.

Activity 10: Wrap up and tidy up (20 minutes) 
See page 15. Speech bubbles are an effective tool for review (PHOTO P).

P

O



Shaheida Salie is a self-taught bead artist with an established 
reputation for complex bead paintings. During a rethink-and-make 
workshop at the CCDI, however, she took mere minutes to come up 
with a concept for a neckpiece. She played with the electrical wire 
she was given, twisting and turning it in her dextrous hands. The 
simple introduction of these materials not normally associated with 
beading inspired Shahieda to cover a knotted, twisted cable with 
beads. Developing the idea further was a challenge as the triangle-
cut beads were tricky to work with. As a result, the simple idea born 
in the workshop took months to execute. The stunning results were 
acknowledged when the piece was accepted for the CCDI’s 2012 
Exhibition Collection. 

a material shift

A.   Shaheida Salie during a CCDI workshop  
on  Robben Island. 

B. Tiny glass beads were wrapped   
around  knotted electrical wire in this 
inspirational piece of intricate beadwork.

CaSE STudY | SHaHEIda SalIE

A B

Pi
c E

ric
 M

ill
er



FORWARD ONWARD:

A. Facilitators should draw on the  

local environment: trips to iconic  

sites can be inspiring when viewed  

with an artist’s eye. 

B. Expose participants to new ideas:  

Anna Richerby talks about Beloved 

Beadwork’s tough business journey.

C. Pumla Klaas and Tessa Kelly look on  

as Bert Parker shares his expertise  

Once you are comfortable facilitating the workshops in this book, you will know what kind of 
activities you enjoy running as well as those that you find difficult. Work on the areas you find 
tricky because this is probably an indication that you need to stretch yourself. However, it is 
equally important for you to develop the areas in which you feel confident. 

Remember that creative facilitators should walk into a workshop with an unwavering 
conviction that everyone in the room is innately creative. In addition, know that it is not your 
job to make people more creative, but to simply re-acquaint them with their own creative force. 
Individuals hold the key to their own development; facilitators only connect them with what is 
already inside them.

Reinvent what you find in this book and make it your own. Experiment by moving and grouping 
the different activities into new plans. Begin to dream up and invent your own activities, ones 
that you think will best serve your audiences. Draw on your environment and on local cultures, 
and allow these to add richness and diversity to your plans.

This book covers some of the fundamental principles that can be used to unlock people’s 
creative potential. We hope it provides you with inspiration and guidance. However, your 
audience is the most valuable tool you have for obtaining the feedback and encouragement 
that will help you to grow your own facilitation skills. 

This book on creative facilitation is part of an ongoing body of work to which many have 
contributed, both internationally as well as within the CCDI. Like most creative processes, this 
field will evolve over time as more people provide feedback: the CCDI invites you to share your 
insights and to collaborate in the effort to grow this area of expertise. 

A B

C

crafting the way ahead  
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Idea Angels No.1
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Speech Bubble No.2
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 No.3

Cut white block out

Cut white block out

Viewfinder
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Colourful Patches No.4

imagination    dream

happy   sad   frightening

swift   nice   religion

morning  happy   forgive

yummy  brandy   piano

alert   forgotten  chicken
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Complete the Shape No.5

Repeat any symbols by cutting and pasting onto an A4 sheet and then photocopy 
for Activity 4 on page 31.
Some symbols inspired by Evamy M World without Words (Watson Guptill 2003)
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BOOKS CREaTIVITY
Cameron J The Artists Way (Pan Macmillan 1995)

Edwards B Drawing on the Right Side of the Brain (Fontana/Collins 1982)

Edwards B Drawing on the Artist Within (Fontana Paperbacks 1989)

Fletcher A The Art of Looking Sideways (Phaidon 2001)

Levy J Skills for Crafters No 1 Drawing (CCDI 2008)

Levy J Skills for Crafters No 2 Colour (CCDI 2008)

Pricken M Creative Advertising: ideas and techniques from the world’s 

best campaigns (Thames and Hudson 2011)

BOOKS FaCIlITaTION
Jung C The Role of Man and His Symbols (London 1964)

Kline N Time to Think: listening to ignite the human mind 

(Ward Lock 2007)

Mindell A Groups: The Impossible Teachers (Lao Tse Press 1995)

Smit H The Depth Facilitator’s Handbook (Moonshine Media)

BOOKS dIVERSITY TRaININg
Lopes T and Thomas B Dancing on Live Embers: challenging racism in 

organisations (Between The Lines 2006). PDF avaliable online. 

McIntosh P Unpacking the Knapsack of White Privilege. 

PDF avaliable online.

WEBSITES
Craft products, gifts and creative design.
American Craft Council http://www.craftcouncil.org/ 

British Craft Council http://www.craftscouncil.org.uk/

Cape Craft & Design Institute http://www.ccdi.org.za/

Etsy http://www.etsy.com/

Hand/eye magazine http://handeyemagazine.com/

Makeably http://makeably.com/

Maywa Denki http://www.maywadenki.com/

Pieter Hugo http://www.pieterhugo.com/

Oliver Kruger http://www.oliverkruger.co.za/

Stephanie Metz http://www.stephaniemetz.com/

UncommonGoods http://www.uncommongoods.com/

BlOgS
local and international blogs for inspiration on 
design and lifestyle.
A Beautiful Mess http://abeautifulmess.blogspot.com/

A Merry Mishap http://amerrymishap.blogspot.com/

Coelhoculture http://coelhoculture.blogspot.com/

Curate this space http://www.curatethisspace.com/ 

Dottie Angel http://dottieangel.blogspot.com/

Design*Sponge http://designsponge.blogspot.com/

Eendag op ’n Reendag http://eendagopnreendag.blogspot.com/

Fellow Fellow http://fellowfellow.blogspot.com/

Fieldguided http://fieldguided.blogspot.com/

Freshly Found http://freshlyfound.blogspot.com/

Handsome Things http://handsomethings.com/

Hello Sandwich http://hellosandwich.blogspot.com/

I Heart Market http://iheartmarket.blogspot.com/

ilovebokkie http://www.ilovebokkie.blogspot.com/

Its what I’m into http://itswhatiminto.blogspot.com/

Jesse Breytenbach http://jezzeblog.blogspot.com/

Lana Lou http://lanaloustyle.com/

Lauren Fowler http://lostisaplacetoo.blogspot.com/

Lucky Pony http://luckypony.co.za/

Marie’s Making http://blog.mariesmaking.com/

Mint the Shop http://www.minttheshop.com/

Miss Moss http://missmoss.blogspot.com/

Simple Intrigue http://www.simpleintrigue.blogspot.com/

Skinny laMinx http://skinnylaminx.com/blog/

The Painted Blackbird http://www.thepaintedblackbird.com/

Thunder in our Hearts http://www.thunderinourhearts.com/

The Seventy Tree http://theseventytree.blogspot.com/

Wee Birdy http://www.weebirdy.com/

CRaFT MagaZINES
Crafts Magazine (UK Crafts Council)

Avaliable at http://www.craftscouncil.org.uk/crafts-magazine/

Craftwise (South Africa, Tucats Media) http:/www.tucats.co.za/

CREaTIVE/VISual SOCIal SITES
Ravelry https://www.ravelry.com/ A free site for yarn artists.

Pinterest http://pinterest.com/ An online pinboard for sharing and 

organising images and information.

Instagram http://instagram.com/ A photo-sharing site.

FREE VISual MaTERIalS
Old exhibition catalogues from your local museums and art galleries. 

Most museums will give you copies of catalogues if you explain that 

these are for teaching purposes.

FREE PRESENTaTION SOFTWaRE
Prezi http://prezi.com/ A presentation tool that helps you organise 

and share your ideas. 

Resources
(All internet material accessed between 11/02/2013 and 14/02/2013).
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MuSICal SHORTS 
Recommended viewing for the themed workshop on music
David Byrne TED Talk – How architecture helped music evolve. 

Available at http://www.youtube.com/watch?v=Se8kcnU-uZw&playnext

=1&list=PL6BC8120F39C62BCF&feature=results_video/

Gotye – Somebodies: A YouTube Orchestra. 

Available at http://www.youtube.com/watch?v=opg4VGvyi3M/

Lasse Gjertsen – Hyperactive.

Available at http://www.youtube.com/watch?v=o9698TqtY4A/

Maywa Denki – Adam and Joe go Tokyo. 

Available at http://www.youtube.com/watch?v=j4sB3xwU2FU/

Spoek Mathambo – Control. 

Avaliable at www.youtube.com/watch?v+UKfwSF18LhQ/ 

Walt Disney – Fantasia: Russian Flowers and China Dance. 

Available at http://www.youtube.com/watch?v=1hMjxnwig0o/

SOuTH aFRICaN MuSIC COllECTIONS
afrikaans Music Museum 
This museum traces the development of music in South Africa. It in-

cludes displays on well-known composers and showcases old musical 

instruments and sheet music.

Address:  36 Aliwal Street, Bloemfontein

Tel:  +27 (0)51 447-9609

Fax:  +27 (0)51 447-6273

Harold and Eda Steafel collection of musical instruments 
This collection comprises 350 musical instruments and is housed at 

the library of the University of South Africa (Unisa) in Pretoria. It can be 

viewed by appointment.

Address:   Samuel Pauw Building, Unisa, Preller Street,  

Muckleneuk Ridge, Pretoria 

Tel:  +27 (0)12 429-3133 or (0)12 429-3206

Museum africa 
A social and cultural history museum located in Johannesburg. 

Tel:  +27 (0)11 833-5624

Address:  Old Market Building, 121 Bree Street, Newtown

Email:  museumafrica@joburg.org.za

Web: http://www.museumafrica.org/

South african College of Music (uCT)
The Kirby Collection consists of unique and irreplaceable musical 

instruments and is housed at the South African College of Music at 

the University of Cape Town. It represents the musical heritage of 

Southern Africa, featuring more than 600 musical instruments, most 

of which were used in the region prior to 1934. The collection includes 

instruments made and played by indigenous Southern African groups. 

Educators and facilitators who live in Cape Town can arrange to visit 

the collection by prior arrangement. For those further afield, the entire 

collection has been photographed and these images will be available 

on the web in 2013.

Address:  Woolsack Drive, Rondebosch, UCT Lower Campus 

 (behind the Baxter Theatre), Cape Town

Tel:  +27 (0)21 650-2626

Fax:  +27 (0)21 650-2627

Email:  sheila.taylor@uct.ac.za

The arend dieperink Museum 
This museum in Limpopo contains a valuable cultural and historical 

collection of Voortrekker and Sotho artifacts and instruments. 

Address:  97 Thabo Mbeki Drive, Mokopane

Tel:   +27 (0)15 491-9735

OTHER ONlINE MuSIC COllECTIONS
Photographs of African musical instruments can be viewed on the site 

of Gallery Ezakwantu. 

Available at http://www.ezakwantu.com/Gallery%20African%20 

Musical%20Instruments.htm/

MINd MaPPINg ONlINE RESOuRCES
Bubbl.us https://bubbl.us/ 

Concept Draw http://www.conceptdraw.com/ 

Dabbleboard http://www.dabbleboard.com/ Online whiteboard for 

drawing and team collaboration.

Manymoon https://manymoon.com/

Mindjet Catalyst http://www.mindjet.com/products/connect/?lang=en

MindMeister http://www.mindmeister.com/

Mind42.com http://mind42.com/ Collaborative mind mapping. 

Scriblink http://www.scriblink.com/ Your online whiteboard.

Simplemind Xpress http://apple4ladies.com/2011/02/mindmap- 

your-way-with-simplemind-xpress/

The Mind Mapping Software Blog http://mindmappingsoftwareblog.com/

ThinkBuzan – iMindMap 5 http://www.thinkbuzan.com/uk/promo/

imindmap5promo/

Twiddla.com http://www.twiddla.com/568448/
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“If you are not prepared to be wrong,  
you will never come up with anything original.”  
Ken Robinson 

Published in 2013 by the  
Cape Craft & Design Institute (CCDI)
Creative Enterprise Training Unit (CETU)
2nd Floor Harrington House
37 Barrack Street, Cape Town
Tel: +27 (0)21 461-4696

Copyright: All parts of this book may  
be replicated. Please credit the CCDI 
when using this material.

Author and designer:  Karen Stewart
Editor:  Janet Levy 
Proofreader:   Janine Stephen
CETU co-ordinator: Dammon Rice
Layout:                Dorian Britton
Finished art:     Nadya Glawé
Photographs:    Luiggi Ceccon, Meywa Denki, Mandisi Kibito, Oliver  

Kruger, Lesotho Co-op Handicrafts, Stephanie Metz,  
Eric Miller, Karen Stewart and Anthea van Wieringen 
                              

Picture credits:   While every effort has been made to name participants  
correctly the CCDI apologises for any inaccuracies.  

Visit us at http://www.ccdi.org.za
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